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EVENT DETAILS

Presented by Bryant Christie Inc.,

This webinar is designed for exporters of food and specialty agricultural products
based in the Western United States who are interested in exploring opportunities
across Southeast Asia. The session will focus on five key markets-Vietnam,
Thailand, Indonesia, Malaysia, and Singapore-highlighting important
demographic trends, cultural considerations, and regulatory differences that shape
how business is conducted in each country.

While Southeast Asia is often discussed as a single region, these markets differ
significantly in consumer behavior, market maturity, import requirements, and
distribution structures. This seminar will provide a concise comparative overview to
help exporters better understand how each market operates and where
opportunities may exist. By examining these markets side by side, participants will
gain practical insights into the opportunities and challenges exporters face across
the Southeast Asian region.

Detailed Webinar Overview:

1. Welcome and Opening Remarks

 Introduction
 Brief overview of objectives and what attendees can expect

2. Overview of Southeast Asia as a Regional Opportunity

 Economic growth and population trends across the region
 Rising middle-class consumers and expanding urban markets
 Growing demand for imported food and agricultural products

3. Vietnam: A Rapidly Growing Consumer Market

 Demographic trends and urbanization
 Retail expansion and growing demand for imported foods
 Key considerations for exporters entering the market

4. Thailand: Mature Retail and Strong Food Culture

 Importance of tourism and foodservice demand
 Developed retail sector and supermarket penetration
 Opportunities for premium and specialty products

5. Indonesia: Southeast Asia’s Largest Consumer Market

 Large population and expanding middle class
 Cultural and geographic diversity across the archipelago
 Regulatory and distribution considerations
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6. Malaysia: A Diverse and Import-Friendly Market

 Multicultural consumer base and dietary considerations
 Role of modern retail and strong import demand
 Halal certification considerations for exporters

7. Singapore: Regional Hub and Premium Market

 High purchasing power and sophisticated retail sector
 Role as a logistics and re-export hub for Southeast Asia
 Opportunities in premium retail and foodservice channels

8. Key Cultural and Regulatory Differences Across Markets

 Variations in labeling, import procedures, and product approvals
 Cultural influences on food consumption and purchasing behavior
 Why a one-size-fits-all regional strategy rarely works

9. Practical Exporter Considerations

 Prioritizing markets based on product fit
 Working with regional distributors and partners
 Planning market entry strategies across multiple countries

11. Q&A

Open floor for participant questions

12. Closing Remarks & Next Steps

 Summary of key takeaways
 Upcoming WUSATA events
 Invitation to one-on-one consulting

Participants will be able to:

1. Understand the demographic and economic trends driving food demand in
Southeast Asia.

2. Recognize key differences between Vietnam, Thailand, Indonesia, Malaysia,
and Singapore.

3. Identify cultural factors that influence consumer preferences and purchasing
behavior across the region.

4. Understand the regulatory and import requirement differences between
Southeast Asian markets.

5. Recognize the role of Singapore and Malaysia as regional trade and
distribution hubs.

6. Identify opportunities and challenges exporters may encounter when entering
Southeast Asian markets.

7. Learn how to compare markets to determine where products may have the
best fit.

8. Apply practical insights to develop an initial market exploration strategy for
Southeast Asia.
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