
INBOUND MISSION

2014 CANADA: INBOUND MISSION TO
NATURAL PRODUCTS EXPO WEST
Thursday, Mar 6 - Sunday, Mar 9, 2014 
Registration: Monday, Sep 30, 2013 - Monday, Feb 24, 2014 
Natural Products Expo West Trade Show | United States of America 

EVENT DETAILS

Natural Products Expo West continues to be the leading trade show in the
natural, organic and healthy products industry. Canada - Europe - Japan -
Taiwan - Mexico Inbound Missions in Conjunction with Natural Products
Expo West Trade Show Anaheim, CA. March 6-9, 2014 WUSATA is
pleased to announce FIVE separate inbound buying missions for companies
exhibiting and walking the Natural Products Expo West trade show. With this
unique opportunity, we are taking the guesswork and chance out of the equation
by bringing in some of the very best buyers who are eager to meet with new*
and veteran exporters. Companies signing up for this activity will have the option
to meet with buyers in a private conference room or they can meet one-on-one
with you directly at your booth. Do not miss out on this opportunity to meet with
qualified buyers from five international regions at one trade show. Leading buyers
from prestigious companies are already lining up and asking to be included in this
activity! Limited space availability, register today. *New to the market companies
must be export ready. IMPORTANT NOTE: This registration is for the
Canada portion. If you are interested in meeting with the Europe and/or
Japan and/or Taiwan and/or Mexico buyers you will need a separate
registration for each market.  (links to Europe, Japan & Taiwan registration
pages are below under "Download More Information" ~ PLEASE NOTE, to
sign-up for the Mexico Inbound, visit our events calendar to register. Benefits of
Participating: • Meet and network with all the Buyers before the show at a
reception the evening of the 6th. • Custom one-on-one appointments with
pre-qualified buyers. • Private meeting space with interpreters provided •
Exhibiting companies can meet buyers on the day before the show and on
mornings prior to the show opening. • Do not have to be exhibiting to participate
in meetings.

PRODUCT DESCRIPTION

Suitable products include, but are not limited to:
Consumer Ready Products, Gluten Free, Organic, Snack
Foods, Functional Foods, Health Foods, and Beverages.

INDUSTRY FOCUS
Ingredient  Natural/Health  Nutraceutical  Organic  

Retail Products  

The Western United States Agricultural Trade Association (WUSATA) is a non-profit trade association whose members are the thirteen western state departments of agriculture. WUSATA is administered by the USDA's
Foreign Agricultural Service (FAS) and funded through the Market Access Program (MAP) with a mission to support and assist members and agribusinesses in the 13 western states in developing and enhancing
international markets for U.S. food and agricultural products. 4601 NE 77th Ave, Suite 240, Vancouver, WA, 98662 | www.wusata.org | (360) 693-3373 


