OUTBOUND MISSION

2024 CHINA SPECIALTY BEVERAGE
OUTBOUND MISSION

Monday, Jun 17 - Tuesday, Jun 25, 2024
Registration: Wednesday, Mar 13 - Friday, May 31, 2024
@ Shanghai, Dalian, and Chengdu | China | East Asia

https:/ /www.wusata.org/e/LSXGUGK

EVENT DETAILS

PRODUCT DESCRIPTION

The Western U.S. Agricultural Trade Association (WUSATA) and the 15 Western
State Departments of Agriculture announce participation and registration in the

following activity, which is brought to you by the USDA's Foreign Agricultural Craft Beer, Cider, Wine, Disilled Spirits, Seltzers, and

Service: Perry
ervice:
2024 China Specialty Beverage Outbound Mission INDUSTRY FOCUS
R . . Specialty Beverage
Shanghai, Dalian & Chengdu China BUYER AUDIENCE

June 17-25, 2024 China

The alcoholic beverage market in China is expected to grow by $41 Billion by
2027 This growth is primarily being driven by consumer demand for ultra-
premium, high value products. China is the 8th largest importer of beer from the
U.S., Oth in wine, and 17th in spirits, with an import value of $70.6 million in
2022. Through the first 11 months of 2023, China has seen imports for the former
two categories grow by 6% and 21% respectively, and remains one of the
world's most affractive markets for alcoholic beverages.

The market in China is led by Shanghai, which is an initial entry point for many
foreign brands and products to be brought info the China market. It is the most
mature, developed consumer market in the country with a sophisticated drinking
culture. The port city of Dalian, situated in the Liaoning province in Northeast
Ching, is a leading trade and manufacturing hub, and the U.S. is amongst its top
5 trading partners. Chengdu, is the provincial capital of Sichuan province in
Central/ Western China, and is the 4th most populous city in China. Chengdu
has a rich culinary culture and is the host city for the annual China Food and
Drinks Fair, one of China's largest trade shows for food and beverage, especially
alcoholic beverages. ATO Beijing is organizing a U.S. Pavilion during the 2024
pre- show to support interested U.S. exhibitors. Please take advantage of this
opportunity to learn about the China alcoholic beverage market and begin
building important trade relationships!

WUSATA will cover:

- In- country airfare for 3 cities for 1 company representative

- Lodging paid for 1 company representative for 10 nights

- Coordinated group ground transportation for all participating companies
- Interpreters for one-on-one meetings

- Assistance with shipping samples. Details provided upon registration.

Benetfits of Participation:

- Meet in person with qualified buyers from China in Shanghai, Dalian, and
Chengdu

- Learn about the opportunities and demands of specialty beverage products in
the China markets by meetfing one-on-one with buyers representing the target
markets

- Evaluate how your product fits into the marketplace by engaging with refail and
wholesale buyers and participating in retail tours and market tasting events

- Market briefings with ATO Shanghai, Shenyang, and Beijing

- Additional potential city visits to Hangzhou and Chongging

The Western United States Agricultural Trade Association (WUSATA| is a non-profit trade association whose members are the thirteen western state departments of agriculture. WUSATA is administered by the USDA's
Foreign Agricultural Service (FAS) and funded through the Market Access Program (MAP) with a mission to support and assist members and agribusinesses in the 13 western states in developing and enhancing
infernational markets for U.S. food and agricultural products. 4601 NE 77th Ave, Suite 240, Vancouver, WA, 98662 | www.wusata.org | (360) 693-3373



- Assistance with shipping samples

Tentative ltinerary:

June 16: Arrive in Shanghai

June 17: Market briefing at ATO Shanghai and Shanghai refail tours

June 18: Shanghai wholesale market tour and one-on-one business meetings
June 19: Ecommerce company visits in Hangzhou

June 20: Travel to Dalian, Dalian retail tours

June 21: ATO Shenyang market briefing, Dalian wholesale market four,
one-on-one business meetings

June 22: Travel to Chengdu

June 23: Chengdu wholesale market tour and distillery visit

June 24: ATO Beijing market briefing (virtual), one-on-one business meefings,
networking dinner

June 25: Retail and wholesale market tours in Chongging

June 26: Return to Shanghai and depart for U.S.

Participation Fee: $650
Registration Deadline: April 19, 2024
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