FundMatch Application Guide

How to Apply

1 Navigate to the http://wusata.org to login.

2 Click "FundMatch Applications"

2 M Profile Seitings
- '

ns. If you have any questions regarding your profile call (360) 693-3373 or email.

@ >

FundMatch My Invoices Trade Lec
Applications




3  Click "2024"

FundMatch Applications

Welcome to the FundMotch Dashboard! Here you will begin the process of becoming a Fu

process.

¢ FundMatch Guide

A Participation History

If you have any questions, please conte

BACK TO DASHBOARD

4 Click "FundMatch Application"

Welcome to the FundMeich Dashboerd! Here you will begin the process of becoming a

process.

¢ FundMatch Guide

A Participation History

If you have any questions, please cor

BACK TO DASHBOARD



5 Click "Contact Profiles" to begin the application process.

2024 Application

Welcome fo the Fundivatch applicaton. Fleaze £l out each of the following sections complesely:

wndMoich program priar o ac rather han cfter they have been completed

16 review your sriries. Aller sion, yeu will not ba ckle 1o make any chenges.

If you have any quessons, please contact the Funshioteh Pragram of coll (360) 693-3373

6 A company will need to dedicate a claims contact, authorized signer, and back-up.

A contact can have multiple roles, but we always recommend that a company has
at least two contacts listed.

If the contact isn't listed, please select the "invite a new profile" to start the
process of adding a contact profile.

Contact Profiles

BACK TO DASHBOARD

i

29:57 To Save

To maintain confidenticlity, WUSATA requests ¢ list of autherized FundMeateh Program contedts within your compeny. Please ealer as many contocts os possible.

Flaase specify ot least one Authorized Signer Conact for contrac! signing and of least one Fundiaich Claims Contoct

Adad Prolile

N\
USE EXISTING PROFILE or INVITE A NEW PROFILE

Only Primary and Adminizirafive vsers can invite Contacts

Current Application Profiles

You do nat have any FundMatch profles added yet

CONTINUE TO COMPANY INFO

If you have any questions, please camact te FunaMain Frogram or call [360) 693-3373




7 Click this dropdown to view the approved contact profiles on the My WUSATA

account.

Overview

Marketing Product

Plans Info

To maintain confidentiality, WUSATA requests a list of authorized FundMotch Program contacts within your company. Ple

Please specify at least one Authorized Signer Contact for contract signing and ot least one FundMaich Claims Contact.

Use Existing Profile

A,
u v

8 Define the role of the contact.

Profiles

Role (select oll that apply)

D FundMetch Bock-up Contact

D FundMetch Claims Contoct

D Authorized Signer Contact 0

To maintain confidentiality, WUSATA requesis a list of authorized FundMeaich Progrem contacts within your compeny. Please enter as mat

Please specify at least one Authorized Signer Contact for contract signing and ot least one FundMotch Claims Contact.

Use Existing Profile

Select Profile Role (select oll that apply)

D FundMatch Claims Contact

l:] Authorized Signer Contoct

Chloe M v @mdmovch Back-up Contact 6



9 After adding the roles to the contact, select "Add This Profile" button.

I that apply)

h Back-up Contact e
h Claims Contact G
3 Signer Contact 6

ADD THIS PROFILE

rase contoct the FundMoteh Program or coll (360) 693-3373

10 After completing the contact profiles tile, select the "Continue to Company Info"
button.

Only Primary and Adminisirative users can Invife Confacts

Back-up n

Claims
Authorized Signer




11  The "Company Info" tile will require a few more details about your company.

Business Entity: Is the company considered a corporation or limited liability

company (LLC)?

Plecse fill out the compeny informefion below. This form will not overwrite comp

All Geld< are re nt th

Company Info

quired excepi ihose lis

s (optional)

Contact |
Address 1

4601 NE 7t

Address 2 (of

Suite 240

City

Vancouver

State

Woashington

Postal Code

98662

12 Business Type: The options include distributor, grower, manufacturer/processor,

packer and trading company.

o

All helds are required

Company Info

ompany Name

xcept those listed as

Contact

Address 1

Chloe's C es 4601 NE 7
Business En Address 2 (c
Limited Liability Compeny (LLC) Suite 240

sinesaIvpe t’M“/
( ) Vancouver
\—g
& mpo —\' :IP'
Washingtol
- Exp perience Postal Code
98662
Distributor
Pho
Grower Fone |
Manufacturer/Processor (123) 456-

Packer




13

14

Input the "Year Company Was Founded" field.

e oty ARt

Chloe's Cookies

4601 NE 7th 2

Business Entity

Address 2 (opti

Input the "Years of Export Experience" field.

Business Entfity

Limited Liability Company (LLC) v Suite 240
Business Type City

Manufecturer/Processor v Vancouver
Year Co ¢ Was Founded State

| Washington
Years of Export Experience Postal Code

08662
Phone

(123) 456-78¢

Website

http:/ /wwww

Address 2 (op:

Is your company an Agricultural Cooperative?

Limited Liability Compeny (LLC) v Suite 240
Business Type City
Manufocturer/Processor v Vancouver
Year Company Was Founded State
201 Washington
Years ! Experience Postal Code
| ' 98662
Phone
(123) 456-7¢
Website
http:/ /www.

(-) Yes (



15 Input the "Owners of the Organization" field.

write company information in any other portion of My WUSATA or our internal records.

ontact Information

Idress 1

Owners of the Organization

(For co-ops, please odd president's information)

601 NE 7th Ave

Owner 1
Idress 2 (optional) i-d ;
vite 240 | ( 3
ancouver
; Owner 2
ate SRRt e
Vashington V. |
stal Code ast Name (oofiona
8662

16 Please indicate if the company is an agricultural cooperative, woman owned,
veteran owned, and minority owned.

98662

Is your company an Agricultural Cooperative?

Phone

(123) 456-7891

hitp:/ /www.wusato.org

Woman Owned?

Veteran Owned? O Yes @ No (optional) o
Minority Owned? O Yes @ No (optioncl) Q

LU INuImne (opnonug

Additional Infc

ot o Dun & Bradstra

Dun & Bradstreet Nur

NAICS Code

Stote of Company He




17 Input the "Dun & Bradstreet Number" field.

Link: https://www.sba.gov/federal-contracting/contracting-quide/basic-require
ments

123) 456-7891

T —
ebsite

itp:/ /www.wusata.org

~

)Yes @ No 0 Additional Information

~
S&' o

) Yes @ No (optional) 6 el
) Yes @ No (optional) 0

) Yes (@) Mo (optional) 0 G

- :; :.A-$-.‘,e.\ moer

HHHHHHHHHHH




18 Input the "NAICS Code"

To find your NAICS code, view the NAICS code list at
thehttps://www.census.gov/naics/

iite

/ /wwwwusata.org

s @ No 0 Additiopcllnformotion

‘es @ No (optional) 6

‘es @ No (optional) 0
NAICS C

‘es @ No (optional) G

19  Select the "State of Company Headquarters"

Additional Information

Get g Dun & Brogsireet Numper

Dun & Bradstreet Number
-0
123-45-978 a

nal) Q
NAICS Code
nal) ﬁ 311821 - Cookie ond Cracker Manufacturing 0

~
D 5

State of Company Headquorters

Notes (optional)

N

10



20 After completing the "Company Info" tile, please click the "Continue to Marketing
Plans" button.

>4 Yol o "
123-45-978 e
b) No (optional) e o

) No (optional) 0 311821 - Cookie and Cracker Manufacturing G

Washington v

CONTINUE ) O 'AARKETING PLANS

3se contact the FundMatch Program or call (360) 693-3373

21  Click the "Add Marketing Plan" button to begin adding your promotional activities.

i

29:59 To Save

ADD MARKETING PLAN

. the edit button and make any necessary changes.

CONTINUE TO PRODUCT INFO

11



22 Click the "Select the Market" to view the countries.

A

mpany Matketing Product 29:59 To Save
Plans Info

information for each eligible actvity, being os specific as possible in the description. All field are required unless otherwise noted. Use the "i" icon for more information

A
Select the market ‘ ( ) V‘
A 4

If you have any questions, please contactthe FuncMoich Program or call (360) 693-3373

2 Once a country is selected, the system will provide you a new page to begin the
marketing plan. The example below is for the United States:

Ovenvicw C 29:48 To Save

IMarket Jnited Stares

Eligible Domestic Trade Shows

Please choose from the list of domestic frode shows you plan to exhibr at. In the estimated expenses portion, you can include ol eligible expenses for a domestic rode show, plecse refer to the

for specific details on cligible expenzes.

[[J Amenicon Pet Products Manufocturers Association, Glebal Pet Expo [] National Association of Convenience Stores (NACS)

[ americos Food & Beverage Show ftianal Confectioners Assaciction [NCA) Sweels ond Snacks Expo
[ Bor & Restuarant Expo (Formery: Nightclub & Bar Beveroge) [ National Restaurant Associafion Show [NRA)

D BrewExpo America D Natural Producis Exposition West

I—] Cairy Deli Bakery Show I—I North American Veterinary Conference

] Luty Free Show of the Americas [] Organic Trade Association, All Things Orgenic

l l Global Preduce & Floral Show | | Pet Food Forum



24  Click the trade shows the company is exhibiting at for the program year.

[] Americos Food & Beverage Show
D Bar & Restuarant Expo (Formerly: Nightclub & Bar Beverage)

D BrewExpo Americc

} JOairy Deli Bokery Show

Duty Free Show of the Americas

Global Produce & Floral Show

Clobal Trade Exchange

O
O
O
O

25 Input the "Estimated Trade Show Expenses:" field.

Insfitute of Food Technologists (IFT)

Note: Please input as accurately as possible.

D Magic International Sourcing Show
NASFT/Fancy Food Show - Summer

| NASFT/Fancy Food Show - Winter

Estimated Trade S’gm{xponus:
g W

Trade Seminar Activity

Describe the trcde seminar activities your company plans to conduct. Then, enter your total es!

Describe Each Individual Activity...If "none”, leave blank.




26 After selecting the trade shows, and inputting the estimated trade show expenses.
Please select the "Add Domestic Marketing Plan" button.

$2,500.00
$5,000.00
ADL SOMESTIC MARKETING PLAN
Wy questions, please contact the FuncMotch Program or call (360) 693-3373

Need to add an international marketing plan? Select the "Add Marketing Plan"
27 .
button again to add another country.

The marketing plan hos been updated successiully x I
Marketing Plans

29:59 To Save

o §
ADD MARKETING PLAN

WUSATA Funding ~ Edit Delate

$2,300.00 u

Tetals $5.000.00 $2,500.00 $0.00 $2,500.00

VWESTERIN UNITED STATES AGRICULTURAL TRADE ASSOCIATION

14



28 Click the "Select the Market" to view the countries.

:h eligible activity, being as specific as possible in the description. All field are required unless otherwise noted. Use the "i" icon for more info

Select the maorket m v

nducted prior promotional activities in this country? (;" Yes L No

Does your company have an In-country Partner2 () Yes () No

sur company face when selling your products in this country?

distributor for product(s) [:] Inadeguate financicl resources fo invest in export marketing

29 Once a country is selected, the system will provide you a new page to begin the
marketing plan. The example below is for France which will require a bit more
information than the United States marketing plan.

A

Marketing Product 29:52 To Save
Plans nfo

siing Plan
]
ver all datailed information for sach eligible activity, being os specific as passible in the description. All field cre raquired unless otherwise noted. Use the "i" icon for more information

ic sections.

Select the marker France v
—

Has your company conducied prior promotional octivifies in this country () Yes| Q

Does your company havs an In-country Permerz () Yes L/ Mo

snstraints or obstacles does your company face when selling your products in this country?

'tknow haw 1o establish a forsign distributer for praduct(s) D Inadequote financial resources to iInvest In export marketing
‘tknow how to begin exporting D Inadequate knowledge of forsign markets

‘tknow how 1o lecate foreign buyers D No foreign market demand for my product(s|

ign compefifion [ Mo fime to develop export markets

15



30 Please answer the "yes" and "no" questions and include constraints the company
faces.

marxenng rians

29:52 To Save

Plecse an o3 possible in the description. All field ore rmquirsd unless otherwise noted. Use the "i" icon for more informaion
on spediic «
Select the market | Fronce v
Hasyo corducied prior promosonal activities In this counary?®
ompary hove an In-county Partrard (O
What ints or obstaclos decs your face when selling yeur produets in this country?
[7] Dontknow kow 1o establish a forelgn disributor for productz) Inodequate Fnancial rezources 1o invest In expert marketng
[] Dontknow kow o begin exparting [ Inodequate knowlecge o foreign markets
[7] Dontknow how io locate foreign beyers ] No foreign market demand for my prodect(s)
| Foreign compession Mo fime to develop export markets

[] romign impert mgulations [[] orherus. compammon

[J Product label restrictions

31 Please answer what types of trade activities that produce the best results.

Foreign compatfion I | Mo time ‘o davelop export markets
Foreign import regulations L/J Other U.5. compefition
[7 ] Product labal restrictions
Please indicate the type of trade activities that produce the best results for your company in this market
: Inbound trade missions
: Qutbound trade missions
: Retail promotions
: Technicol semincrs

de shows

Promotion Target Sector
Choose any audiences you are targeting

| Consumers

[ Ffood Senvice



32 Please answer what type of audience the company is targeting.

D Retail promotions
[:] Technical seminars

@ Trade shows

Promotion Target Sector
ose any audiences you are targeting

onsumers
[:] Food Service
D Retailers

[] wholesalers, Importers and Distributors

33 Click "Next" button to continue the process for the France marketing plan.

1 Program or call (360) 693-3373



34

35

Please fill out your marketing plan for France. We have created a plan that
includes different categories to guide you through this process. Please note that
each section doesn't need to be filled out. Please only complete the sections that

the company is conducting promotional activities in and is planning on seeking
reimbursement for.

Please ensure to review the FundMatch Guide for eligible promotional activities.

Aciivity Summary

Please fill in information for all promational activities your company will conduct in this couniry. Be as descriptive as possidle in the space proviced for each activity an
totals in the "estimated fofal cost” column. Please check the FundMatcn CGuids for o complete list of eligible expenses.

Note: If your company does not parficipats in a category, please leave both fields blank.

Promotional Activity Estimated Cost Description of Each Individual Activity

Advertising  Estimated Costs

A
E I

Freight Estimated Costs

In-Store Demonstrations /  Estimated Costs

Promotional Events ‘ s ‘

Example: Input the "Estimated Costs" field and description of the type of
advertising.
Activity Summary

Please fill in information for all prometional activities your company will conduct in this couniry. Be as descriptive as possi
totals in the "estimated iotal cost”" column. Please check the FundMaich Guide for a complete list of eligible expensas.

Note: If your company does nof participate in a category, please leave both fields blank.

Promotional Activity Estimated Cost Description of Each Individual Activity

$300.00| U ‘ Flyers, Brochures

Advertising

Freight

In-Store Demonstrations /  Fstimatad

18



36 Example: Input the "Estimated Costs" field and description of the type of
expenses.

Trade Seminars  Estimated Cosis

$

Trade Show(s) / Outbound  Estimated Costs

Trade Missions $6000.00 ( ) Booth Fee
A 4

WUSATA Outbound Missions
Select WUSATA Outbound Mission

Trade Shows
Select a Trade Show

37 Example: Select the trade show the company will be exhibiting at.

WUSATA Outbound Missions
Select WUSATA Ouibound Mission

Trade Shows
Select a Trade Show y %

2024 SIAL Paris & )’ e

Add Another Trade Show

Can't find your trade show above?
Add a 2024 France Trade Show to the list

Airfare, lodging, and meals

19



38 If the trade show isn't listed, please enter the trade show by selecting the "Add
Another Trade Show" button. Once the trade show is added, it will go into a
pending status for the FundMatch Manager to review for eligibility.

Booth Fee

Please selecl the Trade Shows that

WUSATA Outbound Missions

apply, or enter the Trade Show

’ : name in the description field. In

the case of two Trade Shows with

a similar name, please select

Trade Shows il

Select a Trade Show

| 2024 SIAL Paris

Can't find your trade show above?

Bl Add o 2024 France Trade Show to the fist

Airfare, lodging, and meals

Example: Input the "Estimated Costs" field and description of the type of travel
expenses.

39

WUSATA Outbound Missions

Trade Shows

2024 SIAL Paris

af

»»»»»»

Travel Expenses

$1500.0 Airfare, lodging, and meals

D




40 Click "Next" button once finished with adding expenses.

undMatch Program or call (360) 693-3373

41 Review the marketing plan summary to ensure all information is accurate and
select the "Save International Marketing Plan" button.

Need to add an in-country partner? Go back to the "Marketing Plan Basics" by
selecting the pencil on the right-hand side.

Marketing Plans

|

ks

29:59 To Save

2 Marketing Plan Basics
2 In-country Partner 0
2 Activity Summary

A 2024 Promotional Budget

En SAVE INTERNATIC NAL MARKETING PLAN

WESTERIN UNITED STATES AGRICULTURAL TRADE ASSOCIATION

CONNECT MEMBERS

21



42  Click "Yes" if your company has an in-country partner.

nation for each eligible activity, being as specific as possible in the description. All field are required unless atherwise noted. Use the "i" icon

Select the market France v

- company conducted prior promofional activities in this country2 () Yes @ HNo

Does your company have an In-country Partner? @s @: No

cles does your company face when selling your products in this country?

lish a foreign distributor for product(s) ] Inadequate financial resources to invest in export marketing
exporfing ] Inadequate knowledge of foreign markets
: foreign buyers [] No foreign market demand for my product(s)

43 Please answer "yes" or "no" to help us determine the next step. If answered yes,
please scroll to the bottom of the page and select "Next".

rmation for each eligible aclivity, being as specific as possible in the description. All field are required unless otherwise noted. Use the "i" ico

Select the market France v

ur company conducted prior promotional aclivities in this country2 () Yes ® Mo

Does your company have an In-couniry Partner?2 (@) Yes O No

Will WUSATA be paying the partner direcﬂy@es O No

acles does your company face when selling your products in this country?

blish a foreign distributor for product(s) ] Inadequate financial resources to invest in export marketing
n exporting [] Incdequate knowledge of foreign markets
te foreign buyers [] No foreign market demand for my producl(s)

22



44  Click the "Next" button.

act the FundMatch Program or call (360) 693-3373

45 Input the "Estimated Costs" field of the in-country partner.

In-country Partner Information

Please enter your In-Couniry pariner’s information here.

oy
In-country Partner 1

Company Name

Contact First Name

Contact Last Name

23



46 Input the in-country partner information in the fields required.

r All nelds are required except rhose listed as (opnonail).

Estimated Costs

Estimated Costs

$5000.00 0

In-country Partner 1

Company Name

Contact First Name

Contact Last Name

Email




47

Click the "next" button to go back to the marketing plans.

Please note that after submitting the application, the in-country partner will
receive an email from WUSATA to confirm the information is correct. The email
will contain a link that will provide the information inputted in this section, and
request for approval.

48

Click "Current Marketing Plans" to review.

ADD MARKETING PLAN

Current Marketing Pl

Please review the following informafion. If you need o change anything, click the edit button and make any necessary changes.

In-couniry

Market Estimated Total Applicant Funds = WUSATA Funding
Pariner Funds =
France $0.00 $0.00 $5,000.00 $0.00 E
United States $5,000.00 $2,500.00 N/A $2,500.00 n
Totals: $5,000.00 $2,500.00 $5,000.00 $2,500.00
CONTINUE TO PRODU
Baimi hanin mnss miastiane alnman mamimnb tnn Dinab dmtnk Dommcmnon av ~nll (A0 AOD 2279

25



49  Click the "Continue to Product Info" button once ready for next step.

Applicant Funds Hcousey WUSATA Funding Edit Delete
Partner Funds
$3,900.00 $0.00 $3,900.00 n
$2,500.00 N/A $2,500.00 n
$6,400.00 $0.00 $6,400.00

CONTINUE TO "2 ODUCT INFO

Aatch Program or call (360) 693-3373

50 Click the "Add Product" button.

29:59 To Save

=d for FundMatch. Products must contain of least 50% U.S. grown agricultural content/ingredients. The U.S. content of food and
ihed product (measured by weight) that originates in the U.S., excluding water, packaging, and minerals (including salt).

products. We consider each flavor and size to be its own separate product.

ADD PRODUCT

above.

CONTINUE TO FINAL REVIEW

26



51 Click the "Brand/Private Label (e.g. Acme Foods)" field to enter the brand name or

private label.

Plecse odd oll company products that you wish to have approved for FundMatch. Products |
agricultural products is determined by the percentage of the finished product (mecsured by \

Plecse cdd ecch product separately and include all sizes of the products. We consider each

Add New Product

Product Size (e.g. 12 oz.)

Brand/Private Label (e_g.‘oods)

Product Flavor (e.g. cinnamon)

Product Descripfion (e.g. ¢

Notes (optional)

52 Add "Product Flavor" (e.g. cinnamon, bluberry,)"

Please add each product ¢
the products. We consider

FILUIL UL U LUTH U IUUIULD B FUU TN IV TG T L UV TLU 1D UHIUIVIUIL L | IV LS TIU o

agricultural products is determined by the percentage of the finished product (measured by weigh

Plecse add ecch product separctely and include all sizes of the products. We consider each flavo

Add New Product

Brand/Private Label (e.g. Acme Foods)

Product Size (e.g. 12 oz.)

Chloe's Cookies

Product Description (e.g. apple «

Product Flavor (e.g cm.

Notes (optional)

Origin Calculation G

Plecse odd eoch product separc
the products. We consider each
sepcrate product.

27



53 Add the "Product Size (e.g. 12 0z.)" field.
lecse edd cll company products that you wish to have approved for FundMetch. Products must contein at least 50% U.S. grown agricultural

gricultural products is determined by the percentage of the finished product (mecsured by weight) that originates in the U.S., excluding wate

lease add each product separately and include all sizes of the products. We consider each flavor and size to be its own separate product.

\dd New Product
rand/Private Label (e.g. Acme Foods) ’mr e.g. 12 0z) Do you ow
Chloe's Cookies U O Yes

roduct Flavor (e.q. cinnamon Product Descripftion (e.q. apple chips)

File Upl

- :
Aprico Product Lak

! 1 -
e IO_C:"O“C 2 m

VZ

Plecse cdd ecch product separctely and include all sizes of
the products. We consider each flavor and size fo be its own
1 sepcrate product.

54  Add the "Product Description (e.g. apple chips, apricot cookies)" field.

d each product separately and include all sizes of the products. We consider each flavor and size to be its own separate product.

lew Product

vate Label (e.g. Acme Foods) Product Size (e.g. 12 oz Do you own this bre

Zookies 120z O Yes O Ne

avor (e.g. cinnamon) Product Description (e.g. apple

| File Uploads
O Product Labels (Fron
stional) 7 m

4

Plecse odd each product separately and include all sizes of
the products. We consider each flavor and size to be its own
4 sepcrate product.

Calculation o

ngredient % of We

w




55 Does the company own the brand?

If yes, the company will not need to complete the certificate of exclusivity form.

If no, the company will need to input the brand owner information.

idMatch. Products must contain at least 50% U.S. grown agriculfural content/ingredients. The U.S. content of food and
luct (measured by weight) that originates in the U.S., excluding water, packaging, cnd minerals (including salt).

We consider each flavor and size to be its own separate product.

>t cookies

Size (e.g. 12 oz.) Do you ow, brond?®
O Yes o

[ ription | F h . [
File Uploads

ATTACH FILE o

v

2dd eoch product separately and include all sizes of
Jucts. We consider each flavor and size to be its own
e product.

29



56 Ifselected "no".

dMatch. Products must contain at least 50% U.S. grown agricultural content/ingredients. The U.S. content of food and

luct (measured by weight) that originates in the U.S., excluding water, packaging, and minerals (including salt).

We consider each flavor and size to be its own separate product.

Size (e.g. 12 oz.]

Description (e.g. apple chips)

)t cookies

/4

add each produci separately and include all sizes of
ucis. We consider each flavor and size to be its own

e product.

Do you own this brand?

(® Yes o

File Uploads

Product Labels (Front & Back)
ATTACH FILE S

Test 1.pdf

57  Click this dropdown to add the brand owner.

We consider each flaver and size to be ils own separale product.

Size (e.g. 12 0z,

Description (e.g. apple chips)

it cookies

4

add each produci separately and include all sizes of
ucts. We consider each flavor and size to be its own

e product.

Do you own this brand?

() Yes (@ Mo

Manufacturer / Brand Owner

Markets Promoted In

E] France

[] united States

30



58

Manufacturer / Brand Owner

Input the information of the brand owner in the required fields.

First Name ompany
Brond Cwner | | Brand Owner
Last Name Phone
Brand Cwner j ’ 123-456-7891
Title Email
‘ Qwner

Origin Calculation

Meets 50% origin requirement

O

Ingredient Ingredient % of Waeight % Grown in U.S. Grown Total
|

‘ Egg | 20 % ‘ 100 % 20%

‘ Flour | 40 % ‘ 100 % 40%

| Apricol | 10 % ‘ 100 %| 10%

59

promoting that product in.

After inputting the brand owner information, please select the markets you will be

Please note that after submitting the application, the brand owner will receive an
email from WUSATA requesting approval for the products to be promoted by the
FundMatch participant.

Product Size (e.g. 12 oz.)

Do you own this brand?

12 0z

Product Description (e.g. apple chips)

®

anu

Yes (@ No

n

acturer / Brand Owner

Apricot cookies

Please add each product separately and include all sizes of
the products. We consider each flavor and size to be its own

separate product.

Add Manufacturer / Brand Owner v
Markets Promoted In
z ( -
m rance
United States
h 4
File Uploads

Product Labels (Front & Back)

A

31



60 If selected "yes", continue with the product information. Click the "attach file" to
upload front and back images of the products. The files accepted include PDF,
JPEG, and PNG.

cts. We consider each flavor and size to be its own separate product.

uct Size (e.g. 12 oz.) Do you own this brand@

oz @ Yes O No

uct Description (e.g. apple chips)

ricot cookies

File Uploads

/I

se add each product separately and include all sizes of
roducts. We consider each flavor and size to be its own
irate product.

®

tht

Click the "Ingredient” field to start inputting the ingredients that make up the
products.

61

Apricot cookies

Please odd each product separa
the products. We consider ecch

4 sepacrate product.

rigin Calculation c

ngredient % of Weight

Total (Must equal 100%)

0%

1 ogree thaot the cbove product ingredient and percentage information is correct.



62 Click the "Ingredient % of Weight" field to input the percentage of ingredient

weight.
]
Apricot Apricot cookies P
rc
Notes (optional) .
4 Tes

Plecse add ecch product separately and include all sizes of
the products. We consider each flavor and size to be its own
4 seporate product.

Origin Calculation o

Ingredient Ingredient % of Weight % Grown in U.S
Egg | %
%
Total (Must equal 100%)
0%

D | agree that the above product ingredient and percentage information is correct.

63 Click the "% Grown in U.S." field to input the percentage of ingredient grown in the

u.S.
e U}JIUUUD
Apricot cookies )
Product Labels (Front & Back)
Test 1 Q;_‘
Plecse cdd each product separately and include all sizes of
the products. We consider ecch flavor and size 1o be its own
4| separate product.
Ingredient % of Weight % Grown i Grown Total
100 % |l %| o%
% % %
Total (Must equal 100%) Total (50% or more)
100% 0%

:dient and percentage information is correci.
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64

Add New Product

1/Private Lobe! (e g. Acme Foo

| Chioe's Cookies

| Apricot

Agricot cookdes

Crigin Calculation 6

Meets 50% origin requirement

The below is an example of a complete product. To finish adding the product, click
"I agree that the above product ingredient and percentage information is correct".

Do you own this beonds
® ve: O mo

File Uploads

Product Lobeks (Fros: & Bock

EZN0

= B

Plooss odd each product separately ond include ofl sizes of
e products We consider each flavor ard size 10 be 15 own
4 seporote procust

E  [= 7 [ |
[ Iz ] ]
B | [+ ] [ e
B IE ] [ ]
[F i [ 3 [ o] %

[

100%

*ee that the cbove product ingredient ard percentage information Is coerect

65

Click the "save product" button.

SAVE FRODUCT

SAVE PRODUCT

1e FundMetch Progrem or call (360) 693-3373

34



66 If you have other products to add, please click on the "Add Product" button. All
products you are planning to promote within the activities specified in your
marketing plans must be added and approved before the activities occur.

Once finished, click the "Continue to Final Review" button.

h flavor ond size to be its own sepcrate product.

ADD PRODUCT

Last Uploaded Ingredients Files Copy Edit Delete

02-29-2024 Q o D n

CONTINUETO FINAL 2£VIEW

ot the FuncMatch Progrom or call (360) 693-3373
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67 Please review the application, and certification statement.

A Marketing Plans

Certification Statement

Acknowledging ond occepling the consequences set forth by any opplicable low or cgreement for false informetion contoined in this application, | certify that:

® | hove defermined thot my company Is defined as "small” according to the Small Business Ad {SBA) G oris on Ag C , ond meets the other
WUSATA Funding eligibility requirements.

® | certify thot this company meets the Small Business {3BA) size dords published of 13CFR port 121.

® Each product cited in Section 111 is 50% grecter U.S. cgriculturc! origin by weight, excluding added water ond pockoging, ond meets the for a food or agricultural product

as set forth in the MAP regulotions section 1485.11, Definitions.

Any FundMaich funding received will supplement, but not supplant, ey applicant or In-Country Partner funds or any clher contribufions thot would be used for company markeling and
promafioncl activikes.

All product labels, | motericl, ond odh ing will idenlify the arigin of the eligible commodity as “American,” “Product of the Uniled Stotes of America,” *Product of the
U.S," “Product of the U.S A" *Product of Americe,” "Grown in the United States of America,” *Grown in the U.S.” “Grown in the U.5.4." “Grown in America,” “Made in the United
States of Amarica,” “Made in the U.S., " “Made in tha US A" “Mada in America,” or product of, grown in, o made in any siate or terridory of the United Stetes of America spellad cut
inits entiraty, or other U.S. regional dasngnaﬁon if approved in writing in advance by WUSATA®. Origin it ficotion will ba i ly displayed in @ marner easily obsarved os
identifying the origin of the product; and that such origin identfication will conform, to the extant possible, %o the U.S. stondard of 1/6 inch ( 42 centimeters) in height based on the
lower-case letter “0," and be clearly m«ble on oll product labels, promotional materials, und ndVedIslng

.

® | hove d all inf d in this 2024 oppll and any odd leor ! provided 1o the Fund hp pregram is e and
accurale.

® | hove read the 2024 FundMoich Progrom Guige, including eligibility and reimb . | und the ond ogree to comply.
By offixing my signoture hereto, | understand and cgree to the inf and p d in this oppl and ack dge thot | om auth d fo sign .
CONFIDENTIAUTY STATEMENT: The mformehon in this application mey be subject to disclosure under the Freadom of Information Act. Only information that would be likely to impair the
Govemnment's obility to obiain ion or cavse sub herm 1o the epplicant moy be withheid under Excepion 4 of the FOIA, 5 U.S.C.552(b)(4). If this

cpplicosion is requested by FAS under FOIA, the opplicant will be nolified and may fully explein, in writing, ony objections 1o the disclosure of eny specified portion of the informetion

requested.

Parsons with disabilines who requirs
3373

means for of program Infe (*Braifls, large print, cuaio fils, atc.) should contoct the WIUSATA Execurive director of (360)
hloe M of Chloe's Cookies understand and agree to the cbove Certification Stotement on 02-29-2024.

O 1 cerify that the inf thot | om in my Fund h Is true, accurats ond complers to the best of my knowledge.

CONTINUE TO PAYMENT

68  Click the "Continue to Payment" button.

on and any addiional or subsequent documentafion provided to the FundMaich promohion program is true and

sility and reimbursement requirements. | understand the requirements and agree to comply.

on and provisions contained in this application and acknowledge that | om authorized to sign it.

2y be subject to disclosure under the Freedom of Informetion Act. Only information thet would be likely fo impair the
al competitive harm to the applicant may be withheld under Exception 4 of the FOIA, 5 U.S.C.552(b)(4). If this
‘ed and may fully explain, in writing, any objections to the disclosure of any specified portion of the information

on of program information ("Braille, large print, audio file, etc.) should contoct the WUSATA Executive director ot (360)

Certification Statement on 02.29.2024.

application is true, accurate and complete to the best of my knowledge.

NTINUE TO PAYMENT

36



69 The company has different payment options for the $250 application fee.

Click "Credit Card" or "Bill Me". Please note the "Bill Me" option is for check
payments.

Complete Application & Make Payment

Overdew

29:58 To Save

Please review payment details. The application fee is non-refundable and oll opplicofions are subject fo approval. The transaction is not complete uniil you submit the final payment ond review.

v, D Aot
e YO i) “ain o ety e z : c
e Your Fayment Met ‘3:‘] You will be charged a $250 non refundable application fes in order o move forwerd with review of your application.

itCard (O BillMe

CONTINUE TO FINAL REVIEW

70  After selecting the payment option, please click "Submit Application" button.

5 UBMIT APPLICATION

m or call (360) 693-3373

o

estions, please contoct the FuncMatch Progr




71 If you decided the "bill me" option, the invoice will be available under the
"invoices" tile once you click the "Back to Dashboard" button.

After submitting the application, the FundMatch Manager will review, and let you
know if there are any questions!

S ——- -

Your online submission is complete!

Applicotions no langer need to be mailed in

BACK TO DALHBOARD DOWNLOAD RECEIPT DOWNLOAD APPLICATION

INext Steps

Application Fee

Application Fee of $250: This car be paid online via M lnvoces tile on dashboerd or by check (fee i
non-refundable).

Ifyou have any questions, please confact the FunciMatch Program or call (360) 693-3373.
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