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Market Intelligence

Recent data indicate that food price inflation rose by 3.6% year-on-year in March 2026, down from 4.0% in
February, reflecting a gradual normalization in certain categories. Despite this moderation, upward pricing
pressure persists in several processed and discretionary segments. Beverages, confectionery, and food
service continue to register notable increases, rising by 9.8%, 8.1%, and 3.9% respectively, underscoring
the ongoing pass-through of elevated input and operational costs. Moreover, forward-looking indicators
suggest that the current respite may be temporary. Industry surveys point to a potential resurgence in
food price inflation later in 2026, driven in part by heightened geopolitical risks in the Middle East, which
could impact energy markets and, by extension, production and distribution costs.

The below are the food price trends of Japan as April 2026 update:

e Mild Inflation: Food prices in March 2026 increased 3.6% year-on-year, slowing from 4.0% in
February 2026, marking a 17-month low.

e Staple Stabilization: Rice price increases slowed significantly to 6.8% in March, down from a 17.1%
rise in February, thanks to government intervention.

e Price Declines: Fresh vegetable (-10.5%) and fresh fruit (-7.4%) prices continued to decline in
March.

e Rising Costs: Despite the moderation, prices for beverages (+9.8%), cakes/candies (+8.1%), and
dining out (+3.9%) continued to rise.

e Resurgence Risk: A Teikoku Databank survey indicated that while price hikes for May 2026 are low,
increasing costs from the Middle East situation could trigger a new wave of food price increases by
summer or autumn 2026.

Economic Factors Affecting the Food Sector

e Logistics & Storage Bottlenecks: A shortage of cold storage, particularly in urban areas, is pushing
for new construction, with 20 major projects scheduled for completion in the Tokyo and Osaka
areas by late 2026.

e Labor Shortages: New regulations regarding truck driver hours (effective April 2024) continue to
cause logistical friction, driving demand for automated warehousing and increasing transportation
costs.

e Weakened Yen & Imports: Persistent Yen depreciation continues to increase the cost of imported
food raw materials, keeping inflationary pressure on processed foods.

1 3 \ X Page 1

WWW.WUSATA.ORG 1-360-693-3373 EXPORT@WUSATA.ORG



e Government Measures: The Japanese government has implemented subsidies for electricity and
gas bills, which helps ease the logistical and manufacturing costs for food producers, providing
some relief to consumers.

As of April 2026, food consumption patterns in Japan reflect a cautious and increasingly selective
consumer mindset shaped by sustained price pressures. Households are adopting more defensive
purchasing behaviors in response to widespread food inflation, while at the same time maintaining a clear
appetite for products that deliver either emotional satisfaction or tangible health benefits. This dual
dynamic is creating a more polarized marketplace, where value-seeking and selective indulgence coexist.

Rising food costs remain a defining factor. In April 2026 alone, price increases have affected nearly 2,800
food items, including everyday staples such as mayonnaise, salad dressings, instant noodles, and edible
oils. These cumulative increases are prompting consumers to reassess their dietary habits and spending
priorities. One notable shift is a gradual move away from rice, traditionally a cornerstone of the Japanese
diet, as elevated prices encourage substitution with more affordable alternatives such as noodles and
pasta. This trend suggests not only short-term cost management but also a potential longer-term
structural adjustment in consumption patterns.

At the same time, economic pressure is contributing to a rise in what can be described as “compensatory”
or “guilty pleasure” consumption. Consumers facing financial and psychological stress are increasingly
turning to indulgent, high-sugar or comfort-oriented foods as an accessible form of reward. This has led to
parallel growth in indulgence-driven categories alongside more health-conscious segments. Meanwhile,
inflation in prepared foods such as bento meals and ready-made side dishes continues to accelerate,
further reinforcing value-seeking behavior. Consumers are responding by shifting toward private-label
products and lower-priced retail channels, as well as adjusting purchase volumes in response to ongoing
shrinkflation.

Despite these defensive tendencies, health and wellness considerations remain firmly embedded in
purchasing decisions. Demand for functional foods—particularly those positioned around reduced sugar
content, immunity support, and overall well-being—continues to show resilience even in a high-cost
environment. In addition, plant-based products, especially in the snack category, are gaining traction as
consumers seek options that align with both health and sustainability values. Seasonal consumption also
continues to play an important role, with spring produce such as asparagus and lettuce prominently
featured in both home cooking and foodservice offerings, reflecting an enduring cultural preference for
seasonality.

Sustainability and product integrity are also becoming more influential in shaping consumer choices.
Japanese consumers are placing greater emphasis on food safety, traceability, and responsible sourcing,
including increased recognition of certifications such as those issued by the Marine Stewardship Council.
At the same time, a counterbalancing trend toward premiumization persists. Even as households
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economize on everyday purchases, there is a willingness to invest in higher-quality, authentic, or specialty
products that provide a sense of comfort, enjoyment, or elevated at-home dining experiences.

From a retail perspective, convenience continues to gain importance. E-commerce channels, including
online grocery platforms and meal kit delivery services, are expanding steadily, supported by time-
constrained lifestyles and a preference for efficient shopping solutions. In parallel, retailers and
foodservice operators are increasingly leveraging limited-time offerings (LTOs), particularly those tied to
seasonal flavors or collaborations, to stimulate consumer interest and encourage discretionary spending.

Overall, the Japanese food market in April 2026 can be characterized by a clear divergence in consumer
behavior. While households are exercising heightened discipline in managing everyday food
expenditures—actively trading down and seeking value—they remain willing to spend on products that
deliver either functional health benefits or meaningful emotional satisfaction. This evolving balance
between restraint and selective indulgence is expected to continue shaping market dynamics in the near
term.
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