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SIAL PARIS 2012
Paris, France ~ October 21 - 25, 2012

Event Benefits:
� WUSATA Pavilions attract high profile buyers
� WUSATA services included in price: translators, one-on-one
   meetings with international buyers, and booth set-up assistance

WUSATA and the 13 Western U.S. Member States announce participation and 
registration for the following activity description:

Booth Information & Fees:
• 9x9 Isle: 
• 10x13 Corner: 

Products of Interest*:
Processed fruits and vegetables, alcoholic and non-alcoholic beverages, 
sauces/condiments, meats and seafood, cheese and dairy products, and other products 
suitable for restaurant or institutional use.

Managing States:
*Products must be at least 50% U.S. agricultural origin by weight, excluding added water and packaging.  

Patrick Mayer                    Rebecca Weber
OR Dept. of Ag                  WA Dept. of Ag
503-872-6600                    509-735-3666 
pmayer@oda.state.or.us rweber@agr.wa.gov

Early Bird: 9/9/12 
Regular: 10/1/12 

This free event will be held over three days, in three states, and focus on a group of 5 
pre-qualified importer/distributors from the Philippines that are looking to supply 
products mainly from U.S. foodservice companies. They source for hotels, white table 
cloth properties, and more casual, quick service accounts. Visit WUSATA’s events 
calendar or contact a Managing State for more information.

Registration Deadline(s):

 Products of the U.S.A 

To Register:   login to your My WUSATA account at WUSATA Web, 
     or visit our website and create one today! 

Expo ANTAD Trade Show 
Guadalajara, Mexico | March 18-20, 2015

- Both full-size & shared booth options available in the USA Pavilion 
- WUSATA services (included in price): Interpreter services, shipping 
costs, access to the USA Pavilion business area

Market your products in one of the largest destinations for U.S. agricultural goods. 
 
Experience the Mexico market at Expo ANTAD, the largest and most prestigious trade show servicing the 
Latin America market.  In 2014, 31,000 buyers, importers and distributors from major retail outlets, hotels and 
restaurants attended Expo ANTAD. 

WUSATA turn-key booth packages: 
 - $4,970 for full (9.75 sqm) aisle booth 
 - $2,955 for shared (4.88 sqm) aisle booth 

Suitable products include but are not limited to: Fresh & processed fruits and vegetables, nuts, 
snack foods, dairy products, meat products, condiments & sauces, spices, natural/healthy/organic 
foods, beverages (beer, wine and non-alcoholic), and more.

Jason New 
New Mexico Dept. of Agriculture 
jnew@nmda.nmsu.edu 
(575) 646-4929

February 16, 2016

www.wusata.org/login
www.wusata.org

