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SIAL PARIS 2012
Paris, France ~ October 21 - 25, 2012

Event Benefits:
� WUSATA Pavilions attract high profile buyers
� WUSATA services included in price: translators, one-on-one
   meetings with international buyers, and booth set-up assistance

WUSATA and the 13 Western U.S. Member States announce participation and 
registration for the following activity description:

Booth Information & Fees:
• 9x9 Isle: 
• 10x13 Corner: 

Products of Interest*:
Processed fruits and vegetables, alcoholic and non-alcoholic beverages, 
sauces/condiments, meats and seafood, cheese and dairy products, and other products 
suitable for restaurant or institutional use.

Managing States:
*Products must be at least 50% U.S. agricultural origin by weight, excluding added water and packaging.  

Patrick Mayer                    Rebecca Weber
OR Dept. of Ag                  WA Dept. of Ag
503-872-6600                    509-735-3666 
pmayer@oda.state.or.us rweber@agr.wa.gov

Early Bird: 9/9/12 
Regular: 10/1/12 

This free event will be held over three days, in three states, and focus on a group of 5 
pre-qualified importer/distributors from the Philippines that are looking to supply 
products mainly from U.S. foodservice companies. They source for hotels, white table 
cloth properties, and more casual, quick service accounts. Visit WUSATA’s events 
calendar or contact a Managing State for more information.

Registration Deadline(s):

 Products of the U.S.A 

To Register:   login to your My WUSATA account at WUSATA Web, 
     or visit our website and create one today! 

Fine Food Australia Trade Show 
September 20-23, 2015 | Sydney, Australia

- WUSATA value-added services and booth discount  
- Highlight your food-service/retail products to reach premier buyers 
- Expand your international sales in the market & surrounding region

This will be an excellent opportunity for companies to participate in the growing Australia market.  
 
Fine Food Australia is a leading trade event that consistently delivers the widest and most relevant range of 
international buyers in the region. There are strong opportunities for U.S. food and beverage companies to 
succeed in this market. 

$4,500 for WUSATA's complete 9sqm booth package 
 
Register today! Space is limited, and booths will sell out quickly for this 
popular show.

Suitable products include, but are not limited to: natural & healthy foods, specialty foods, sauces 
and condiments, gourmet foods, snack foods, bakery goods, confectionery products, beverages, 
meats, seafood & food-service products, and more.

Amanda Welker                             Hideki Yamane 
OR Dept. of Agriculture      HI Dept. of Agriculture 
503-872-6600           Hideki.Yamane@hawaii.gov 
awelker@oda.state.or.us                808-973-9590
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