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Philippine Foodservice Inbound Buying Mission 
September 19 – 23, 2012

Portland, OR ~ Boise, ID ~ Seattle, WA

Event Benefits:
� Meet international buyers in your own backyard
�   One-on-one meetings with qualified foreign buyers
�   Grow your company’s international market share at home

WUSATA and the 13 Western U.S. Member States announce participation and 
registration for the following activity description:

Products of Interest*:
Processed fruits and vegetables, alcoholic and non-alcoholic beverages, 
sauces/condiments, meats and seafood, cheese and dairy products, and other products 
suitable for restaurant or institutional use.

Managing States:Registration Deadline:

*Products must be at least 50% U.S. agricultural origin by weight, excluding added water and packaging.  

Patrick Mayer                    Rebecca Weber
OR Dept. of Ag         WA Dept. of Ag
503-872-6600                    509-735-3666 
pmayer@oda.state.or.us rweber@agr.wa.gov

Participation Fee:

 Products of the U.S.A 

To view WUSATA’s non-discrimination and privacy policies please visit  our website .

Western U.S. Agricultural Trade Association: 4601 NE 77th Avenue, Suite 240, Vancouver, WA 98662 USA 
(P) 360-693-������������	
-693-��	����events@wusata.org ��www.wusata.org 

To Register:   login to your My WUSATA account at WUSATA Web, 
     or visit our website and create one today! 

Taiwan Consumer-Oriented Inbound Mission 
August 12-16, 2014 

Honolulu, HI and Boise, ID

• Meet one-on-one with pre-qualified buyers from Taiwan 
• Showcase your products and learn about buyer preferences 
• Discuss buyer plans for promoting healthy, active lifestyles

This will be an excellent opportunity for companies to participate in the growing Taiwan market. In 2013, 
Western states exported over $1.35 billion in agricultural products to Taiwan, ranking it as the 8th  largest 
market for agriculture exports from the region. According to reports from the Taiwan Agricultural Trade 
Office, popular food products, that are appealing to both adults and children, include foods that offer 
convenience (ready-to-eat), specialty (unique), and are functional (health, weight, dietary needs). Taiwan 
buyers are focusing on how to meet the predicted demand. 
 
MEETINGS:      Boise, ID:  August 12 & 13                             Honolulu, HI:  August 15 & 16 

Suitable products include, but art not limited to: Healthy snacks, functional foods, fruits, 
vegetables, specialty foods, coffee, wine, beer, natural and organic, sauces and dressings, 
beverages, prepared foods, nuts, spices, and more.

July 31, 2014

$25.00 per company

Sharon Hurd                            Kim Polzin 
Hawaii Dept. of Agriculture      ID State Dept. of Agriculture 
808-973-9465                          208-332-8532 
sharon.k.hurd@hawaii.gov      kim.polzin@agri.idaho.gov

www.wusata.org/login
www.wusata.org

