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Introduction 
  
The federal Branded Market Access Program (MAP) is funded by the United States Department of Agriculture through the 
Foreign Agricultural Service (FAS). The MAP Branded Program is designed for businesses that desire financial support to 
build brand-name recognition of U.S. agricultural-based products in foreign markets. The program provides participants with 
up to 50% reimbursement for eligible marketing activities. 
 
The Western United States Agricultural Trade Association (WUSATA) administers the MAP Branded Program for companies 
located in the thirteen western states. The aim of our non-profit organization is to increase the export of western U.S. food and 
agricultural products to foreign markets. WUSATA works closely with each state Department of Agriculture (see page 30 for 
member state information) to enhance the economic well-being of the region through export activities.    
  
This manual will help you understand the MAP Branded Program and show you how to get the maximum reimbursement for 
your company. The federal regulations of the MAP Branded Program, provided to WUSATA by the Foreign Agricultural 
Service (FAS), are detailed within. Use this manual to ensure your promotional activities are conducted according to the 
regulations and reimbursed to the fullest extent possible. 
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MAP Branded Program Outline 
 
The Branded Market Access Program (MAP) helps small businesses and farmer cooperatives market products overseas. 
Processors, packers, manufacturers, distributors, wholesalers, export agents, and trading companies may apply to receive up 
to 50% reimbursement for eligible marketing expenses. Only pre-approved marketing activities are eligible for reimbursement 
through the MAP Branded Program. 
 
Matching funds are allocated to companies on a yearly basis depending upon their marketing experience. The minimum 
funding request is $2,500. Companies must spend $5,000 in promotional activities to be reimbursed $2,500 (50%) by 
WUSATA. The maximum funding request is $300,000 for returning applicants and $50,000 for first-time applicants. 
 
Below is an outline of the program and the major steps companies must take: 
 
General Dates 
 
Submit Application 
 
August 1 through October 1 
Apply to the MAP Branded Program prior to the start of the program year1

.   Applications received by October 1 will be in the 
first round of allocations. Applications received after October 1 will be processed based on the availability of funds. 
 
Receive Contracts and Invoice 
 
Once you receive your MAP Branded Program contracts and the invoice for the 6% administrative fee, the signed contracts 
and fee must be returned to WUSATA within 30 days of receipt or approved funding may be withdrawn. 
 
Conduct Export Marketing Activities 
 
Approval Date through December 31 
Conduct eligible activities between your approval date and the last day of the program year. If a promotional activity involves a 
branded product or country not listed on the application, an amendment to the application must be submitted and approved in 
advance of the activity. 
 
Request Reimbursement 
 
Approval Date through February 28 of the Next Calen dar Year 
Submit reimbursement requests and supporting documentation to WUSATA within 90 days of the conclusion of an eligible 
activity. All claims must be submitted within 60 days of the end of the program year. 
 
Submit Program Results 
 
April 1 
At the end of each program year, participants must complete an online survey to document program results. This mandatory 
survey is part of the Branded contract. The results are used by FAS to keep the Branded Program viable, both internally and at 
the federal level. 
 

 
1 Program year runs from January 1 to December 31
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Program Eligibility – Participants 
 
To qualify for the MAP Branded Program a company must: 
 
1.  Meet the Regional Requirement 
Participants (a corporate office or production facility) must be located in the WUSATA region. The WUSATA region includes 
Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, New Mexico, Oregon, Utah, Washington, and 
Wyoming. 
 
Companies located outside of the WUSATA region may apply through 
another State Regional Trade Group (SRTG), as listed below. 
 
Northeast: Food Export USA Northeast 
www.foodexportusa.org 
 
Midwest: Food Export Association of the Midwest USA 
www.foodexport.org 
 
South: Southern United States Trade Association (SUSTA) 
www.susta.org 
 
West:   Western United States Agricultural Trade Association (WUSATA) 
www.wusata.org 
 
 

 
 
 
 
 
2. Be Small 
All participants, except agricultural farm cooperatives, must be considered “small” under the U.S. Small Business Administration 
(SBA) definition (www.sba.gov/idc/groups/public/documents/sba_homepage/serv_sstd_tablepdf.pdf). All employees of affiliates, 
such as parent companies, subsidiaries, etcetera, must be included in employee totals. Agricultural farm cooperatives are 
exempt from size restrictions. 
 
3. Be a U.S. Business Entity 
Each participating company must be a registered business entity in the United States. 
 



4 

Program Eligibility – Products 
 
To qualify for the MAP Branded Program, a product must: 
 
1. Be Branded 

Product labels/packaging must promote a brand name. 
 
2. Be of U.S. Origin 

Products must contain at least 50% U.S. agricultural content by weight. The U.S. content of food and agricultural products is 
determined by the percentage of finished product (measured by weight) that originates in the United States, excluding water 
or packaging. Products processed but not grown in the U.S. are not eligible. 

 
3. Be Clearly Labeled as Product of the U.S.A 

The product’s label must identify the origin of the product as “Product of U.S.A.,” “Grown in the U.S.A,” or “Made in 
America.” The full name of a U.S. state (no abbreviations) can substitute for “U.S.,” “U.S.A.,” or “America” (“Product of 
Washington,” “Grown in Washington,” or “Made in Washington”). The statement of origin cannot be contained within the 
brand name. “Distributed By” does not satisfy this requirement, as products made with foreign grown ingredients can be 
distributed in the United States. If this phrase Is used, you must add “Product of the U.S.A.” to the label or package. Origin 
identifications must conform to the U.S. standard of 1/6 inch (.42 cm) in height based on the lowercase letter “o.” The 
Branded Program cannot, under any circumstances, reimburse expenses if the U.S. supplier does not label its products with 
the U.S.A. origin statement. 

 
4. May be a Value-Added Agricultural Item 

A value-added product is created from processing, repackaging, or adding special features to an existing agricultural 
product. Examples include consumer food products, fresh produce, snack foods, condiments, sauces, specialty food items, 
beverages, some wood products, hides & skins, pet foods, ornamental horticulture, etc.  

 
5. May Not be Covered by Another MAP Cooperator 

Companies can participate in WUSATA’s MAP Branded Program ONLY if funding assistance is not available for their 
product(s) through another MAP Cooperator. If a company promotes multiple product lines and only a few products are 
covered by another Cooperator, it may apply through WUSATA. If your product is covered by one of the following 
Cooperators, please contact them directly: 

 
• Blue Diamond Growers/Almond Board of California 
• California Pistachio Commission 
• California Walnut Commission 
• California Prune Board 
• National Confectioners Association 
• Cranberry Marketing Committee 
• New York Wine and Grape Foundation 
• Raisin Administrative Committee 
• Sunkist Growers, Inc. 
• U.S. Livestock Genetics 
• U.S. Meat Export Federation 
• Welch Foods, Inc. 
• Wine Institute 
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Program Eligibility – Countries 
 
Participants may conduct activities for reimbursement in almost 
all countries, except: 
 
Federally Prohibited Countries 
Cuba, Iran, North Korea, and Sudan 
 
U.S. Territories and Outlying Areas 
American Samoa, Federated States of Micronesia, Guam, Midway Islands, Puerto Rico, and U.S. Virgin Islands 
 
Countries in which the Company was Reimbursed for 5  Years 
Under the 5-year country graduation rule, the program will reimburse the same company for expenses incurred in any single 
country for up to 5 years. The 5 years do not have to be consecutive. Agricultural farm cooperatives are exempt from this rule2. 
 
United States 
The only reimbursable activity in the United States is exhibiting at select USDA-approved domestic trade shows2. The 5-year 
graduation rule applies3. 
 
 
2 See page 18 for a list of approved domestic trade shows 
3
 See page 19 for a list of trade shows exempt from the graduation rule 
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Program Eligibility – Activities 
 
The international promotional marketing activities listed below are eligible under the MAP Branded Program. All promotional 
materials and product labels must clearly identify the brand and the product’s U.S. origin (see page 6). 
 
Additionally, activities must occur during the program year. Activities occurring prior to the approval date will not be 
reimbursed. 

 
1. Advertising - Production, placement, and/or broadcasting 

Grocery circulars, magazine ads, moving ads (on buses, trucks, vans, or cars), newspaper ads, radio ads, television ads, 
importer/distributor website ads, and billboards. 

 
2. Fees for Promotional Services   

Demonstrators, interpreters, and translators who assist with eligible promotional activities, including in-store demonstrations, 
trade shows, and international trade seminars. (Employee, importer, and distributor wages are not eligible.) Fees must be 
expressed as rate per hour, and reimbursement may not exceed the maximum hourly rate determined by the U.S. 
government.  

 
3. Freight – Shipment costs 

• Samples, materials, and equipment to and from a promotional activity.  
• Samples and promotional materials to international buyers. 

 
4. In-Store Demonstrations/Displays - Promotion expenses 

Disposable demonstration supplies, equipment rental, temporary displays (with useful life of less than 1 year), temporary 
space rental for end-of-aisle and gondola displays, and uniforms for demonstrators. The cost of product samples is not 
reimbursable. 

 
5. Select International Trade Missions - Travel 
 If a trade mission is pre-approved by FAS and is funded by a State Regional Trade Group (SRTG), such as WUSATA, 

participants may qualify for reimbursements on expenses for travel for two company employees, participation fees, and 
freight. If you are traveling to a trade mission, please contact WUSATA to verify eligibility under the Branded Program. 

 
6. International Trade Seminars - Event expenses 

Seminar room rental, rental of equipment, materials printed for the seminar, and demonstrator or chef wages if your product 
needs to be prepared, are all eligible expenses. Eligible seminars are those designed to inform industry representatives 
about the approved brand name products on the application. (Related travel expenses, catering, and seminar attendance 
fees are not eligible.) 

 
7. Modifications  to Labels and Packaging  

Design, production and printing of one year’s supply and any labor costs to attach or sticker (if outsourced).  
 

Participants must  demonstrate that: 
• The changes are necessary to meet the labeling requirements of a foreign country. 
• The changes are to existing packaging and labels. Changing flavors, varieties, or the size of the packaging is considered 
new product packaging and is not reimbursable. 

 
8. Printed Sales Materials - Production, distribution, translation, and direct sales materials 

 Banners, brochures, catalogs, posters, price lists, recipe cards, shelf-talkers, and related P.O. S. materials. 
 
9. Promotional Give-Aways 

Includes gifts like pens, key chains, cups, etc. Limited to a maximum reimbursement of U.S. $1.00 per item. Give-aways 
must display the company’s brand name. 

 
10. Trade Shows 

Select  Domestic Trade Shows 4
 - Exhibition expenses 

Booth space rental, booth construction (with useful life of less than 1 year), electricity, equipment rental, furniture rental, 
setup charges, demonstrator/chef/hostess/translator fees, demonstration supplies, 
directory listing, and uniforms for exhibitors. If a U.S. Pavilion is present, the participant must exhibit in it. To determine 
which shows have a U.S. Pavilion, please reference the trade show calendar on the FAS website (www.fas.usda.gov).  
 
Please note: Travel and per diem expenditures are not eligible for domestic trade shows. 

 
 

4 Only specific pre-approved trade shows in the United States are eligible for reimbursement.  See page 18 for a list of approved domestic 
trade shows 
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International Trade Shows - Exhibition expenses and travel 
The MAP Branded Program covers 50% of basic trade show expenses (see above) and limited foreign travel expenses 
(airfare, lodging, and meals) for a maximum of two company employees. Maximum coverage includes the show dates 
plus two nights before the show for setup and one night after the show for breakdown.  
 
Please note: Travel expenses are not eligible for importers/distributors, consultants, or interpreters. 

 
11. Translation Expenses 

Costs to translate eligible promotional materials from English to a foreign language. 
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Program Eligibility – Ineligible Activities 
 
WUSATA cannot reimburse the costs associated with any activity or product not specifically included and approved as part of 
the participant’s Country Marketing Plan. Expenses related to activities that occur before the approval date of the application 
are not eligible for reimbursement. In addition, all activities must promote the brand name and the U.S. origin. Expenses 
considered costs of doing business fall outside the objectives of the MAP Branded Program and are not eligible for 
reimbursement.  
 
The list below is a general guide of ineligible expenses : 
 
1. Administration 

• Office costs 
• Communication costs (phone, fax, internet) 
• Parking fees 
• Subscriptions to publications 
• Advertisements in company published periodicals 
• Business cards 
• Membership fees in clubs, trade associations, and professional organizations 
• Delegate participation fees for conventions or symposiums 
• Monthly public relations fees 
• Translation services associated with routine business matters 

 
2. Business Development 

• Seasonal greeting cards 
• Internet website development & maintenance 
• Slotting and shelf-space fees 
• Licensing fees 
• Product registration 
• Shelf trays and other product merchandise 
• Coupon design, printing, and redemption 
• Price discounts, sweepstakes, or marketing activities that reduce the selling price of a product 
• Refundable deposits and advances 
• Promotional activities tied to the purchase of product 

 
3. Capital Expenditures 

• Purchase of items with a useful life of 1 year or more 
• Purchase, construction, and lease of space for permanent displays 
• Appliances 
• Office equipment 
• Rental, lease, or purchase of warehouse space 

 
4. Personnel, Consultants, or Buyers 

• Salaries 
• Allowances 
• Living expenses 
• Meals, receptions, or entertainment 
• Gifts 
• Consultant fees 
• Transportation 
• Travel expenses 

 
5. P.O.S. Materials 

• In-house design and printing expenses – All design and printing expenses must be outsourced 
 
6. Project Management  

• Business meetings 
• Hiring/training staff 
• Staff supervision 
• Travel expenses 

 
7. Products 

• Market Research, testing fees 
• Product development or modification costs 
• Cost of product samples 
• Design and production of U.S. origin stickers 



9 

Branded Application 
 
Take the following steps when applying for MAP Branded Program funds: 
 
1. Gather Materials 

 Before beginning your application, collect the following: 
 

a. SIC Code 
Identifies the applicant’s industry. The code determines if the applicant meets the SBA definition of a small business.  
To find your SIC code, visit http://www.sba.gov/regulations/siccodes/siccodes.pdf. 

 
b. Sales Figures 

Confirms total sales and gross export sales for 5 individual calendar years. WUSATA needs your actual sales for 3 years 
prior to the application, and projected sales for the year you are currently completing and for the year you are applying for.  

 
c. Country Information 

Refer to WUSATA’s list of eligible activities5
 to develop a marketing plan for each country. Obtain details for each activity 

you will conduct (names, dates, and costs). Determine the amount of matching funds you will request per country. The 
minimum funds request per country is $1,000. 

 
2. Complete Application 

The MAP Branded Online Application is available beginning August 1 each year and can be found at www.wusata.org. 
Companies must complete an application each year. The application includes the following: 

 
Pre-Qualification Worksheet 
Verifies the applicant’s qualifying information for the MAP Branded Program. Must be signed by the applicant. 

 
Application  
Requires basic information, including contact information, a list of the brand name products to be promoted, sales figures, 
and the total funding request and marketing plan for each country the company is applying for. 

 
Certification Statement 
A statement acknowledging that the application information set forth by the applicant is true and accurate. Must be signed 
by the applicant. 
 
Certificate of Exclusivity/Private Label Agreement 
Must be completed if applicant is promoting a brand name product it does not own. 

 
3. Mail Supporting Application Materials 

After completing the application, send the following items to: 
 

WUSATA Branded Department 
 4601 NE 77th Avenue, Suite 240 
 Vancouver, WA  98662-6730    
 

a.  Pre-Qualification Worksheet, Application, and C ertification  Statement. 
  These three items can be found in the Print Menu of the online application. 

 
 Please note: Original signatures are required on the Pre-Qualification Worksheet and the Certification Statement.  

 
b. Check or Money Order for $250 Application Fee 

 Non-refundable fee for an application to be reviewed and processed. 
 

c. Dun & Bradstreet Business Background Report 
Provides detailed information about the applicant, including sales, locations, number of employees, and 
owners/subsidiaries. 

. 
d. Tax Return 
  Copy of most recent U.S. federal tax return for your company. 

  
 
 
5 Eligible activities list begins on page 6
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e. Company Brochure and Product Literature 
Brochure or literature about the applicant and the brand name products. 

 
f. Original Product Label and/or Packaging 

Required for each brand name product you will promote as listed in the application. The label/packaging must indicate 
U.S. origin and list the ingredients. 

 
g. Certificate of Exclusivity/Product Addition Form  

If you are promoting a brand you do not own, you must return the Certificate of Exclusivity and/or Private Label 
Agreement Form signed by the applicant and the brand owner. 
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Branded Approval Process 
 
Once an application is completed, WUSATA determines the allocation amount and the approval date. An Applicant Notice is 
then emailed to the participant, who reviews it for accuracy and notes any changes, then initials it and faxes it back to 
WUSATA. WUSATA then mails the contracts and an invoice for the administration fee to the participant. 
 
Allocation 
 

WUSATA allocates funds to approved companies on a first-come, first-served basis. Once all funding is allocated, the 
application process is over until the next year. 

 
Allocations are determined based on a variety of factors: 
• Amount of total funding available 
• Quality of a company’s application 
• Prior program performance (for returning participants) 
 
Not all applicants receive the full amount requested. WUSATA reserves the right to accept or reject any application, or to 
limit allocations to any applicant. 

 
Approval Date 
 

The earliest approval date an applicant can receive is January 1, the first day of the program year. Activities that occur 
before the approval date are not reimbursable.  

 
Program Contracts 
 

Each approved applicant is issued two contracts for the program year. Both contracts must be signed and returned to 
WUSATA within 30 days of receipt. If the signed contracts are not received within 30 days, approved funding may be 
withdrawn. 

 
Administrative Fee 
 

Approved applicants are charged a non-refundable administrative fee equal to 6% of the approved funding allocation. An 
invoice for this fee will accompany the program contracts. Payment is due within 30 days of receipt. If the payment is not 
received within 30 days, approved funding may be withdrawn. 

 

 
 
Amendments and Additional Funding Requests 
 
Often, participant companies need to make changes to their plans after the program contract has been signed and 
administrative fees have been paid. Changes to existing program contracts are accomplished through amendments. 
Amendments can be made anytime during the program year. Contact WUSATA in advance with any questions. 
 
Amendments can be used to add the following: 
 

• Countries – Amend your application online and notify WUSATA by email of the country addition. 
• Brand name products – Complete the Product Addition Form and submit it to WUSATA with original labels of the products 

to be added, along with a completed Certificate of Exclusivity if you do not own the brand.  
 
Additional funding 

• To request additional funding, contact the WUSATA Branded Manager by email. Approval is based upon availability of 
funds. 
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Marketing Activities Checklist 
 
This checklist will help you before, during, and after the activity. 
 
�� Pre-Approval 

Verify that the activity, promoted product(s), and country are listed on the approved application.  
 
�� Timing 

Activities must occur after the “Approval Date” and before the conclusion of the program year (December 31). 
 
�� U.S. Origin 

All  activities and materials (product labels, promotional materials, advertising, booth signage, etc.) must identify the origin 
of the product as “Product of U.S.A.,” “Grown in the U.S.A.,”  “Made in America,” “Product of (state name spelled out),” or 
“Grown in (state name spelled out).” The U.S. state must be spelled out in its entirety; it cannot be abbreviated. Please 
note: The statement of origin cannot be contained within the brand name.   

 
�� Ensure Activity Eligibility 

Before commencing any marketing activity, verify that the activity is eligible. 
 

�� Review Invoice 
Program regulations require that invoices provide detailed information: 
• Date 
• Name and contact information of vendor 
• All itemized charges (summary invoices are not eligible) 
• Certain activities require specific details on the invoices6 

 

�� Pay For Activity and Keep a Record 
A confirmation of payment is required. The acceptable forms of payment include: 
 
Cash Receipt  

A signed receipt for cash expenses less than $1,000.  For cash expenses exceeding $1,000, a letter from the vendor 
stating the invoice has been paid in full. 

 
Check  

A cleared, bank-encoded check, or a copy of the front of the check accompanied by a copy of the bank statement 
showing the check withdrawal. 

 
Credit Card Statement  

Must show name of the participating company, the vendor, and the charge as a line item. 
 
Wire Transfer Confirmation  

The request alone is not sufficient; wires must be confirmed by the bank. 
 
Credit/Debit Memo  

A copy of the credit/debit memo, a copy of the account statement or product invoice showing the deduction taken, and 
copies of two other invoices showing normal pricing. 

 
�� Document Activity 

Provide proof of the promotional activity. Because this varies by promotional activity, please see the activity details under 
Reimbursement Requirements. 

 
 
6
 See requirements by activity under Reimbursement Requirements 
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Activity Checklist – International Travel 
 
Companies will only be reimbursed for travel to exh ibit at international trade shows or to participate  in approved 
trade missions. This checklist will help you before, during, and after your trip. 
 
If you are traveling to a trade mission, please contact WUSATA to verify eligibility under the Branded Program. 
 
 
Before Trip – Make Travel Preparations 
WUSATA reimburses for travel that takes place two days before a trade show and one day afterwards. Additional days are at 
the company’s expense.  
 
�� Submit Pre-Travel Notification 

Send the Travel Notification Form to the in-country FAS post at least 14 days prior to travel. Retain a copy to submit with 
your travel claim. 

 
�� Purchase Airline Tickets with Care 
 

Comply with the Fly America Act: 
Travelers must fly on a U.S. carrier in and out of the United States. Travel outside of the U.S., within other countries, may 
be on a foreign carrier.   
 
Buy Full Fare Coach/Economy Class Tickets: 
Travelers will be reimbursed for up to 50% of the cost of a full fare coach/economy class ticket. Business or First Class 
travelers must submit a written quote of the coach/economy class fare for the same destination and dates of travel.  
 
Choose Direct Flights to and from the Destination: 
Fly directly to and from the approved destination. If you fly to other destinations or extend your trip, you must submit a 
written quote of the coach/economy class fare directly to and from the approved destination. 
 
Be sure to obtain a quote at the time you are booking your airfare. Quotes done after the trip takes place are not eligible. 

 
�� Lodging Arrangements 

You will be reimbursed for no more than 50% of the U.S. government per diem rate listed at www.state.gov/m/a/als/prdm/. 
If your destination city is not listed, please choose “Other” to determine the per diem rate. 

 
 
During Trip - Collect Documentation 
 
�� Airfare Passenger Receipt or E-ticket Receipt 

Keep the Passenger Receipt or E-ticket Receipt, which shows the ticket number, the complete routing codes including 
layover and flight segments, and the fare amount charged (i.e., point-to-point faring). In addition to the Passenger Receipt, 
you must provide a printed itinerary. 

 
�� Hotel Statement 

Obtain a detailed copy of the hotel statement showing the occupant’s name, arrival/departure dates, room rate per night, 
and total charges. If the hotel statement is in a foreign language, please provide the English translation. If the hotel was 
reserved and prepaid online or through a travel agent, you must obtain a receipt from the hotel showing the occupant’s 
name and arrival/departure dates to confirm the reservation was kept. 

 
�� Trade Show Booth Photo 

Take a photo of the trade show booth during the show, including: 
• Brand name products on display 
• U.S. statement of origin 
• Employees manning the booth 

 
�� Meals & Incidentals (M&IE)   

These expenses are reimbursed at no more than 50% of the U.S. government per diem rate for meals, regardless of the 
actual costs. It is not necessary to submit itemized receipts. The M&IE per diem rate can be found at 
www.state.gov/m/a/als/prdm/. If your destination city is not listed, please chose “Other” to determine the per diem rate. 
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After Trip – Assemble Documentation 
 
�� Trip Report Form 

Complete the form and attach a list of contacts made at the show (can be copies of their business cards). This form can 
be found on WUSATA’s website at www.wusata.org/services/(current year)brandedforms.html. 

 
�� Travel Expense Summary Form 

Complete the form to determine the total reimbursable travel expenses, including airfare, hotel, and M&IE.  This form can 
be found on WUSATA’s website at www.wusata.org/services/(current year)brandedforms.html. 

 
�� Compile Additional Documentation to Submit with Rei mbursement Claim �

��  Travel Notification Form  
��  Airline Passenger Receipt or E-ticket Receipt and itinerary 
��  Proof of payment for airfare 
��  Copy of hotel statement 
��  Proof of payment for hotel 
��  Photo of booth  
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Reimbursement Requirements  
 
Mail hard copies of the completed Claim for Reimbursement Form 202 and supporting documentation to WUSATA. 
 
All reimbursement claims must be submitted to WUSATA within 90 days of the completion of the promotional activity. For 
activities that end in December, claims are due in the WUSATA office no later than 60 days after the end of the program year. 
The minimum reimbursement request amount is $100. 
 
You must provide WUSATA with supporting documentation for each reimbursement claim. All reimbursements require the 
submission of three items: 

•  An invoice 
•  Proof of payment 
•  Proof of activity - If a picture or printed material is being submitted as proof of activity, only one of each item is needed per 

reimbursement request. It is not necessary to attach a copy to each item within the claim. 

See the following pages for reimbursement requirements per activity. 
 
Keep copies of all reimbursement request materials, including original copies of vendor invoices. Upon review, WUSATA may 
request original documentation. Please note: You are required to maintain your MAP Branded Program files for 5 years 
following the end of the program year. Files are subject to audit by the Foreign Agricultural Service (FAS). 
 
Once your reimbursement claim has been reviewed and you have been notified of any additional documentation that is 
needed, you have 60 days to provide the documents or your reimbursement claim may be denied. 
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General Requirements – Invoices 
All invoices submitted for reimbursement must contain detailed information: 

•  Date 
•  Name and contact information of vendor 
•  All itemized charges (summary invoices are ineligible) 

Invoices must either be in English or be accompanied by an English translation. 
 
General Requirements – Proof of Payment 
Proof of payment is required for all expenses. Please see the Marketing Activities Checklist on page 12 for acceptable forms 
of payment. 
 
General Requirements – Proof of Activity 
All documents must be submitted with an English translation. All activities must clearly show the brand name and the U.S. 
origin statement. 
 
Activity-Specific Requirements 
The activities listed below require specific documentation in order to qualify for reimbursement. 
 
Advertising 

Newspapers/Magazines/Grocery Circulars 
��  Original advertisement 
��  Publication cover page showing the date and name of the publication 

 
Billboards and Moving Ads 

��  Geographical location 
��  Length of rental 
��  Photo of billboard or moving ad at each location 

 
Broadcasting TV or Radio Ads 

��  Name of TV or radio station 
��  Geographical location 
��  Country and cities where ad was broadcast 
��  Date and run times of broadcasts 
��  DVD, CD or cassette of the radio/television commercial 
��  Production costs must be submitted in conjunction with the purchase of radio or TV broadcast time 

 
Event Support Assistance 

��  Express wages as (rate per hour) x (hours worked) x (days worked)  
 Example: $15 x 6 hours x 3 days = $270   

��  Photos of the contractors working for the participant company at the demonstrations, trade show, or international trade 
 seminar 

 
Freight 

Sample shipments to international customers 
��  Proof of activity is not required 

Booth Shipments 
��  Photo of the booth taken during the trade show with the products on display 

Marketing Materials 
��  Copy of promotional material or a photo of large displays for point of sale (POS) shipments 

 
In-Store Demonstrations/Displays 

In-Store Demonstrations 
��  List of products being demonstrated 
��  Dates, hours, and store location for each demo 
��  Demonstration report for each demo performed or one photo per 25 demos per store location  

In-Store Displays 
��  List of products being promoted 
��  Dates and locations of space rental  
��  Photos of display for each location – Please note: If a store does not allow photography, an official memo from the 

store must be provided 
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International Trade Seminars 
��  Name and date of the trade seminar 
��  List of attendees 
��  Photos of the seminar and copies of presentation materials 

 
Modifications to Labels and Packaging 

��  Original domestic package or label and updated package or label with the changes highlighted 
��  Foreign label regulations with sections identifying the required changes highlighted  
��  Printing charges indicating the quantity produced (should not exceed 1 year’s supply) 

 
Printed Sales Materials 

��  Sample of the materials. A legible photo may be submitted for items that are larger than a banker’s box. 
If a mailing is done with the printed sales materials, you must also submit: 

��  Mailing date and receipt for postage 
��  Quantity of items posted or picked up 
��  Complete list of addresses to which the sales materials were sent 

 
Promotional Give-Aways 

��  Samples of the materials (originals or legible copies) 
��  Giveaway items, such as key chains, pens and shirts, must display the brand name 
��  Giveaway items must be free and cannot be tied to the purchase of product 

 
Trade Shows 

��  Photo of the booth taken during the show with the products on display, or the listing in the show exhibitor’s guide and a 
copy of the cover of the guide  
Please note: Distributors and Foreign Third Parties must provide a photo of the booth to qualify for reimbursement 

 
Translations 

��  Samples of the original item in English and the translated item. A legible photo may be submitted for items that are 
larger than a banker’s box 

 
Travel 
Travel to exhibit at International Trade Shows or t o participate in select International Trade Mission s 

��  Photo of the booth taken during the trade show that includes the following: 
• Branded products on display 
• U.S. statement of origin 
• Employees manning the booth 

 
Airfare 

��  Passenger Receipt or E-ticket Receipt indicating direct flight(s) on U.S. carrier to and from the approved destination 
with full fare coach/economy class tickets 

��  Flight itinerary listing each leg of the flight, flight numbers, airports, dates, and times 
��  If applicable, a quote for a full fare coach/economy class ticket on a U.S. carrier to and from the approved destination. 

 
Lodging 

��  Hotel statement or receipt showing occupant’s name, arrival/departure dates, room rate per night, and total charges.  If 
the statement is in a foreign language, please provide an English translation   

   
Prepaid Lodging 

��  Detailed invoice from the travel agent listing the nightly room rate  
��  Statement from the hotel detailing the occupant’s name and the arrival/departure dates 
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Trade Shows - Approved Domestic 
 
The domestic trade shows listed below have been approved by FAS. They are the only  domestic shows eligible for MAP 
Branded reimbursement. Please note: Travel to domestic trade shows is not eligible for reimbursement. 

• American Feed Industry Association AFIA Expo 
• American Pet Products Manufacturers Association, Global Pet Expo 
• Americas Food & Beverage Show & Conference — Must exhibit in the U.S. Pavilion  
• Duty Free Show of the Americas 
• Expo Alimentos 
• FMI — Must exhibit in the U.S. Food Export Showcase U.S . Pavilion  
• In Flight 
• Institute of Food Technologists (IFT) 
• International Baking Industry 
• International Boston Seafood Show 
• International Builders’ Show 
• International Dairy-Deli-Bakery Show 
• International Grocery Show  
• International Home & Housewares Show 
• Kosherfest 
• NASFT/Fancy Food Show - Summer 
• NASFT/Fancy Food Show - Winter 
• National Association of Convenience Stores (NACS) 
• National Confectioners Association, All Candy Expo 
• National Restaurant Association (NRA) — Must exhibit in the American Food Fair U.S. Pavil ion  
• Natural Products Exposition - East 
• Natural Products Exposition - West 
• Nightclub & Bar Beverage and Food, Convention and Trade Show 
• North American Veterinary Conference 
• Organic Trade Association, All Things Organic 
• Pet Food Forum 
• Private Label Manufacturers Association (PLMA) 
• Produce Marketing Association (PMA) 
• Snack Food Association (SNAXPO) 
• Southern Nursery Association  
• Tree Nut Show 
• United Produce Show at FMI 
• USMEF Product Showcase 
• World Wine Market Show 
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International Trade Shows Exempt from Graduation Requirements 
 
Effective 2009, the international trade shows listed below have been approved by FAS as exempt from graduation 
requirements.   
 

• Al Fares 
• ANUGA Cologne 
• BETA International (Equestrian) 
• BioFach 
• European Seafood Exposition 
• Food & Hotel Asia 
• Fiera Cavelli (Equestrian) 
• Fish International 
• Food Ingredients Asia 
• Food Ingredients Europe 
• Food Ingredients South America 
• FOODEX Japan  
• Fruit Logistica 
• Gulfood 
• HOFEX 
• IFIA Japan (Food Ingredients) 
• Interzoo 
• IPM (Horticultural) 
• ISM Cologne 
• London International Wine and Spirits Fair 
• Prowein 
• SIAL Mercosur 
• SIAL Paris 
• Vinexpo Asia 
• Vinexpo Bordeaux 
• VinItaly 
• Zoomark 
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Member States 
 
Alaska Department of Natural Resources 
www.dnr.state.ak.us 
 
Arizona Department of Agriculture 
http://www.azda.gov/index.html 
 
California Department of Food and Agriculture 
www.cdfa.ca.gov 
 
Colorado Department of Agriculture 
www.ag.state.co.us 
 
Hawaii Department of Agriculture 
http://hawaii.gov/hdoa 
 
Idaho Department of Agriculture 
www.agri.state.id.us 
 
Montana Department of Agriculture 
http://agr.mt.gov 
 
Nevada Commission on Economic Development 
www.expand2nevada.com 
 
New Mexico Department of Agriculture 
www.nmda.nmsu.edu 
 
Oregon Department of Agriculture 
http://www.oregon.gov/oda 
 
Utah Department of Agriculture & Food 
http://ag.utah.gov 
 
Washington State Department of Agriculture 
www.agr.wa.gov 
 
Wyoming Business Council 
www.wyomingbusiness.org 
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WUSATA Services 
 
The Western United States Trade Association (WUSATA) is a non-profit organization aimed at increasing the export of 
western U.S. food and agricultural products. WUSATA works closely with each state Department of Agriculture in the west to 
enhance the economic well-being of the region.  
 
Since 1973, our programs and services have assisted exporters of high-value food and agricultural products. WUSATA is 
funded by the U.S. Department of Agriculture’s Foreign Agricultural Service (FAS), its member states, and private companies.  
 
WUSATA Services 
• Branded Program 
• Generic Program 
• Export Readiness Education 
 
Promotional Activities 
WUSATA promotes western food and agricultural products through the following: 
• International trade exhibitions 
• Trade missions 
• Reverse trade missions 
• Trade seminars 
• Menu and special event promotions 
• In-store promotions 
• Product showcases 
• Publicity campaigns 
• Export Readiness Education 
• Importer education and product sourcing 
• Industry market research 
• MAP Branded reimbursement program 
 
Web Resources 
Visit www.wusata.org to take advantage of our many resources: 
• Branded Program Manual 
• Branded Program Tutorials & Webinars 
• Generic Program Events 
• Export Fundamentals & News Links 
• Events Calendar 
• Market Resources 
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NOTESANDED PARTICIPANT MANUAL 
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NOTESANDED PARTICIPANT MANUAL 



24 

The MAP Branded regulations are continually updated by FAS. For this reason, this manual is not all-inclusive. 
For the most up-to-date information, reference MAP Program Notices posted on the USDA website. 
 
WUSATA does not discriminate on the basis of race, color, national origin, sex, religion, age, disability, political 
beliefs, sexual orientation or marital/family status. Persons with disabilities, who require alternative means for 
communication of program information, should contact us. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Western United States Agricultural Trade Associatio n 
 

4601 NE 77th Avenue, Suite 240 
Vancouver, WA 98662 U.S.A. 

Phone: (360) 693-3373 • Fax: (360) 693-3464 
Website: www.wusata.org 

 
 


