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Branded Program
The Branded Program is a matching funds
program that supports the promotion of a
company’s food and agricultural products
in foreign markets. By providing
participants with 50% cost reimbursement
for eligible marketing and promotional
activities, this program enables companies
to effectively break into new foreign
markets.

WUSATA
The Western United States Agricultural
Trade Association is a non-profit trade
organization that promotes the export of
food and agricultural products from the
Western region of the United States.
WUSATA, in conjunction with its 13
member states, provides a wide range of
services to help increase exports of
Western U.S. high-value and value-added
food and agricultural products.
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2009 PROGRAM CALENDAR

2009

January 1, 2009 2009 Program Year Starts

July - August 2009 Annual Program Seminars

September 1, 2009 2010 Application Available On-Line

October 1, 2009 APPLICATION DEADLINE - first round

December 31, 2009 2009 Program Year Ends

2010

January 1, 2010 2010 Program Year Starts

February 28, 2010 FINAL DEADLINE for 2009
Reimbursement Claims

February 28, 2010 2009 Company Evaluations & Survey

Results Due

The Application Process

Begin by completing the Pre-Qualification Worksheet that can be found at www.wusata.org at
the Services/Branded tabs. We will then supply you with a user I.D. and password, which will
give you access to the full application and all future account information online. We are more
than happy to help guide you through the application process or to refurnish your user 1.D. and
password if necessary! Just contact Branded Program members at ann@wusata.org,
renee@wusata.org, and robin@wusata.org, or call 360-693-3373 for assistance.

Microsoft Word templates and hard copies of the application are available upon request for those who do not have
Internet access.

WUSATA prohibits discrimination in employment and services. For persons with disabilities that require alternative
means for program information, or to request our full non-discrimination policy, please contact us at 360-693-3373.
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DOES YOUR COMPANY QUALIFY?

Not all companies are eligible to participate in WUSATA’s Branded Program. Before
preparing your application, your first step is to determine if your company is eligible. Your
company must be in good standing with WUSATA and meet several criteria to be eligible for
the program, including:

Size of Company - Only companies that are defined as “small” by the U.S. Small Business
Administration (SBA) and agricultural producer cooperatives are eligible to participate in the
Branded Program. Most manufacturers are limited to 500 employees. Wholesalers, distributors,
brokers, private label owners, and export trading companies are limited to 100 employees. All
employees of affiliates (parent companies, subsidiaries, etc.) must be included in this total.
Agricultural cooperatives are eligible regardless of size.

U.S. Business Entity - All participants must be a registered business entity in the United
States. Parent companies and affiliates may exist outside the United States but stated employee
numbers must include these entities.

Western U.S. Product Origin - All participant companies must have a production facility,
corporate office, or significant product originating from the thirteen states within WUSATA's
region. Products must be at least 50% U.S. agricultural content by weight, excluding added
water and packaging.

Product Not Covered By Another Industry Group - (Eligible Agricultural Commodities are
defined on page 25.) Companies can participate in WUSATA’s Branded Program only if funding
assistance is not available for their product(s) through another industry group. Companies with
products described as chocolate, confections, poultry, meat, egg, California wines, cranberries,
raisins, prunes, Welch’s 100% grape juice and concentrate, or walnuts should contact the
appropriate industry group regarding this program. Companies with mixed product lines are not
subject to this regulation and may apply for funding through WUSATA.

Complete the 2009 Branded Program “Pre-Qualification Worksheet” at www.wusata.org to
confirm eligibility for this program. Once the pre-qualification worksheet is completed,
WUSATA will issue your company further instructions on how to apply for this program.

PROGRAM FEES

All participants are required to pay the following program fees:

Application Fee - The non-refundable fee for application to the Branded Program is $200.
Applications submitted without the application fee will not be processed.

6% Administrative Fee - All participants must pay a non-refundable administration fee equal
to 6% of any approved funding allocation. This fee is invoiced immediately following approval
and payment is due within 30 days of invoice date. If payment is not received within 30 days of
invoice date, approved funding may be withdrawn and allocated to other applicants.
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RULES AND REGULATIONS

Reimbursement of Eligible Expenses

Eligible expenses are reimbursable up to 50% of invoiced cost (e.g. WUSATA pays 50 cents for
every dollar of eligible expenses). Expenses are paid to companies on a reimbursement basis
only.

Approval Dates, Program Year and Expense Eligibility

NO reimbursement can be made for expenses incurred before your documented approval date.
All activities and related expenses must occur during the program year (with the exception of
trade show booth and travel payments) (see page 5 for details). This rule applies to all initial
requests, additional requests and change requests. Your approval date will be stated clearly in
the Approval Letter and Agreement documents sent to you after a request has been approved
(see page 9-10 for details).

Promoted as U.S. Product

ALL MATERIALS (product labels, promotional materials, advertising, etc.) must identify the origin
of the agricultural commodity as “Product of the U.S.A.,” “"Grown in the U.S.A.” or “"Made in
America.” The full name of a U.S. state (not abbreviated) can substitute for “U.S.A.” or
“America” in the above statements. Reference to "America” or a state name in the
product brand name, or the term “Distributed by,” DOES NOT satisfy this
requirement. Origin identifications must conform to the U.S. standard of 1/6” (.42 centimeters)
in height based on the lowercase letter “0.”

WUSATA cannot, under any circumstance, reimburse your expenses if you do not comply
with this U.S. origin identification requirement.

Minimum & Maximum Funding Levels

The minimum request levels are $5,000 per company. No participant may receive more than
$300,000 per program year. First-year companies may receive a maximum of $50,000. Each
year WUSATA will determine a ceiling amount depending on the volume of requests and overall
program budget.

Ineligible Countries

Most foreign countries are eligible as target markets for conducting Branded Program activities;
however, federal regulations prohibit the funding of activities in certain countries. Changes are
made by USDA/FAS based on the current world situation. As of 3/10/03, ineligible countries are
Cuba, North Korea, Iran, Iraq, Libya, and Sudan. Expenses incurred for promotions in the U.S.
and its possessions (e.g., U.S. Virgin Islands, Guam, and Puerto Rico) are not eligible for
reimbursement, except for certain costs associated with approved domestic trade shows in the
U.S. (See page 14.)

Five-Year Country Limits

Branded Program funding assistance will not be provided to the same company in the same
country for more than five years. (This five-year period begins starting with the 1994 program or
the participant’s first activity plan year, whichever is later.)

Certain international trade shows that attract buyers from multiple countries are exempt from
graduation. For a list of these shows, please see page 15.
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IMPORTANT INFORMATION FOR 2009

Timing of Application Submissions

Companies must submit completed and signed hard copies of the application and all other
required documents to WUSATA by October 1, 2008 in order to participate in the initial round of
funding decisions. Applications may not be accepted after March 1, 2009.

Timing for Claim Reimbursements

Companies may file for reimbursement of eligible expenses that are incurred between their
approval date and the end of the program year (December 31, 2009) for eligible activities that
took place between those same dates. Claims shall be submitted within 90 days of completion
of the activity. Final year-end claims must be received in WUSATA’s office on or before February
28, 2010. Remember to keep copies of all claims filed.

Checking on Claims

Not only can you apply for funds via the WUSATA website but you can also check the status of
claim reimbursements. Companies can access this information with the same user I1.D. and
password used to access the original application.

U.S. Pavilion location required at Trade Shows

Companies must exhibit within the U.S. Pavilion at all trade shows offering a U.S. Pavilion in
order to receive reimbursement for any associated expenses. This includes any distributors
representing participant’s products at shows. If no U.S. Pavilion exists at a show then this rule
does not apply. See page 16 for a list of shows with U.S. Pavilions.*

Trade Show Booth Deposits and Advance Payments

Trade show booth deposits and advance payments are reimbursable, provided the date of the
trade show, rather than the date of the invoice or payment, falls within the approved marketing
year.

International Trade Shows Exempt from Graduation

Certain international trade shows that attract attendees from several countries are now exempt
from the graduation rule. Only trade show related expenses are eligible during the extended
period. Please see the list of extended trade shows on page 15.

Pre-approval required for International Trade Missions

Trade Missions (with tabletop displays) are the exception rather than the rule and must be
approved in advance by WUSATA. Trade Missions must be organized in conjunction with the FAS
Agricultural Trade Office within a country. For more information on trade events, see page 6.

*NOTE: Companies may request an exemption to exhibit in a special pavilion, e.g. frozen food or
meat pavilion, or to exhibit with their distributor, should this be a better option for the company.
FAS will make the final determination regarding eligibility. Please contact the Branded Manager
for assistance.
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REIMBURSABLE EXPENDITURES

The list below outlines expenditures, which are considered eligible under the Branded
Program. Participants are encouraged to contact WUSATA to confirm eligibility for
proposed promotions in advance of incurring expenditures.

Advertising

Production and placement of advertisements in
magazines, newspapers, billboards, posters,
transit, and direct-mail advertising. TV and radio
are eligible.

Domestic Trade Shows

Exhibition fees, freight, temporary booth
construction, set-up costs, electricity, furniture
rental, production of product literature and part-
time contractors to demonstrate or interpret at
the show. (Domestic travel and per diem
expenditures are not eligible.) See page 14 for a
list of eligible shows.

Freight for Samples

The cost to ship samples and promotional
materials to foreign customers, trade shows and
for other promotional activities. The actual costs
of the product samples are not reimbursable.

International Trade Missions

Tabletop showcases and missions organized by
FAS Agricultural Trade Offices in foreign
countries may be eligible for trade show related
expenses. Showcase fees, translator, freight for
samples, and travel for two company
representatives are reimbursable costs
associated with approved trade events. Trade
Events must be pre-approved by WUSATA.

International Trade Seminars

Eligible expenses include site rentals,
interpreters, translation, and duplication of
seminar materials in conjunction with seminars
designed to inform industry representatives
about U.S. brand names and products. This does
not include travel expenses, catering, or
seminar.

Part-time Contractors

Demonstrators, interpreters, and translators that
assist with promotional activities such as in-store
demonstrations, trade shows, and seminars.
Wages paid to your employees or those of your
importer/ foreign third party are NOT
reimbursable.

Point-of-Sale Materials

The production and distribution of catalogs, sell
sheets, brochures, recipe cards, and related
translation costs. Give-away items such as T-
shirts, caps, pens, and key rings are eligible but
limited to @ maximum reimbursement of $1.00
each.

Required Packaging Changes

Costs associated with design and production of
packaging or labels to meet foreign import
labeling regulations. These expenses are only
eligible for brands and products that have
received prior approval in the Branded Program.

Temporary Promotional Displays

Cost associated with the production of shippers,
posters, banners, danglers, shelf talkers,
temporary displays constructed of materials that
last less than one year. Also the costs to rent
temporary space for promotions such an in-store
demonstrations, end-of-aisle, and gondola
displays.

Travel to Foreign Trade Shows

Limited international travel expenses (air and
federal per diem only) for a maximum of 2
company employees ONLY if exhibiting at an
international trade show. International travel
must comply with all federal travel regulations,
including the Fly America Act, to be eligible for
reimbursement.

Important: All activities must have proper U.S. origin identification statements
(see page 4) and have proper documentation to be eligible for reimbursement.
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NON-REIMBURSABLE EXPENDITURES

Many expenses are considered “costs of doing business” and are never eligible for

reimbursement. The following list is only a general listing of non-eligible expenses. If you

have any questions about your own specific plans, please contact WUSATA.

Any functions in the United States, its possessions, or in specifically prohibited countries
listed on page 4 (excluding certain costs for approved domestic trade shows).
Expenditures for activities and materials that do not include U.S. origin statements.

Any activity, country or product not specifically included and approved as part of a
participant’s marketing plan or agreement amendment.

Any expenditure incurred for an activity prior to approval of that activity or amendment.
Design and production of packaging, labeling, or origin identification stickers if not
specifically required by importing country (see previous page).

All costs of international travel not specifically in compliance with eligible international
travel expenses outlined on previous page.

Product development, product modification, or product research.

General company literature that does not include product promotion information.

Cost of product samples.

Market research fees and consultant fees.

Slotting fees, licensing fees, product registration, listing fees, or similar sales
expenditures.

Administrative expenses, including communication costs, fax, web site hosting and
phone costs.

Business cards, seasonal greeting cards, and subscriptions to publications.

The purchase, construction, or lease of space for permanent displays, i.e., displays
lasting beyond one activity plan year.

Rental, lease, or purchase of warehouse space.

Coupon redemption, price discounts, or the design, distribution and printing of coupons.
Refundable deposits or advances.

Giveaways, awards, prizes, gifts and other similar promotional materials in excess of
$1.00/item.

Any arrangement having the effect of reducing the selling price of an agricultural
commaodity.

Goods and services and salaries of personnel provided by a U.S. industry or foreign third
party.

Membership fees in clubs and social organizations.

Fees for participating in U.S. government sponsored activities, other than trade fairs and
exhibits.

Salaries, living expenses, office costs, allowances, and related expenses.

Meals, office parking fees, reception refreshments, entertainment, and gifts.

Capital expenditures - the purchase of anything with a useable shelf life of one year or
more.

Translation or interpretation services in association with routine business matters or not
specifically related to development of eligible promotional materials.

Internet web site development.
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APPLICATION

The application process begins by completing the Pre-Qualification Worksheet at
www.wusata.org to verify eligibility for this Program. Once a company has been approved, a
User ID and Password will be e-mailed to the applicant to complete the on-line application.

The on-line application asks applicants to provide company, product, and sales information.
A Country Marketing Plan must be completed for each country with anticipated
promotional activities. Companies can apply for funding for up to six foreign countries and
approved domestic shows (restrictions apply for domestic shows — see page 14).

Once the on-line application is completed, a hard copy must be sent to WUSATA and
includes the following:

M Pre-Qualification - WUSATA must receive a signed “Pre-Qualification Worksheet” with
your application.

M Application Fee - A non-refundable check for $200, made payable to WUSATA.
Applications without this fee will not be accepted.

I Completed and Signed Application - All questions should be answered in as much
detail as space will allow. If you are in need of assistance with the application process
contact the WUSATA Branded Program at 360-693.3373.

 Signed Certificates of Exclusivity and Private Label Agreements - If you are
promoting a brand you do not own, you must return the Certificate of Exclusivity and/or
Private Label Agreements signed by the applicant and the brand owner.

Required the first year and every 2 years thereafter:
M Promotional Literature - One set of company and product literature.

I Sample Product Label or Package - An original for each brand and size to be
promoted.

 Dun & Bradstreet Report - A Business Background Report on the participating

company and any affiliates. Dun & Bradstreet can be reached at 800-234-3867 or online
at www.dnb.com.

Business Confidentiality: The information contained in the application may be subject to
disclosure under the Freedom of Information Act (FOIA). Only information that would be likely
to impair the government’s ability to obtain necessary information or cause substantial
competitive harm to the participant may be withheld under Exception 4 of the FOIA, 5 U.S.C.
552, 7CFR, Part 1, Subpart A. If a participant’s application is requested from FAS under FOIA,
the participant will be notified and may fully explain, in writing, any objections to the disclosure
of any specified portion of the information requested.
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APPROVAL

WUSATA allocates funding to companies that present the best opportunity for developing
or expanding export markets for U.S. food and agricultural products. WUSATA reserves the
right to accept or reject any application and all applications must pass through the approval
process.

Rating and Allocation - WUSATA reviews and rates all applications and then allocates
available funding among applicants. Applications are rated based on several criteria including
past funding utilization, projected sales increases, quality/completeness of the application and
other factors. Application funding requests may not be rewarded in full due to rating criteria or
limited funding availability.

The minimum allocation awarded is $5000. The maximum allocation is $300,000, except for
new companies whose initial allocation is $50,000.

Approval Notice - Once an application is approved, an Approval Notice will be forwarded via
e-mail or fax clearly stating the approval date, the allocation amount, and request for
verification of the applicant’s information. Applications received prior to the beginning of the
marketing year will have an approval date of January 1, 2009. Applications submitted
throughout the program year will be given an approval date of the day the application was
received. Applications with missing or incomplete information may receive a later approval date
if requested additional information is not submitted by imposed deadlines.

Program Agreement and 6% Administrative Fee - Shortly after notification of approval, a
set of Program Agreements and an invoice for 6% of the allocation amount will be sent to the
applicant. Companies are not considered “participants” and may not file for expense
reimbursement until the Program Agreements are signed and returned and the administrative
fee paid.

Signed documents and payment of the 6% administrative fee are due within 30
days. If payment and documents are not received within 30 days, approved funding
may be withdrawn and reallocated to other applicants.

EXPENSES AND RELATED ACTIVITIES CONDUCTED BEFORE YOUR APPROVAL DATE
ARE NOT REIMBURSABLE!
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CHANGING PLANS & REQUESTING ADDITIONAL FUNDS

After the signed Program Agreement documents are returned and the administrative fee is
paid, companies may find it necessary to make changes to the marketing plans submitted in
their original application. Country Marketing Plan amendments can be done online via the
WUSATA web site.

1. Adding a new country to an approved application must be requested and approved
before spending begins. Complete a Country Marketing Plan online, using your login and
password, for each new country to be added. Only six foreign countries are allowed per
company so a country may need to be dropped in order to add a new one.

N

Increasing your funding allocation for previously approved country marketing plans
requires a written request with a description of additional activities. Requesting additional
funding for new countries requires a completed Country Marketing Plan as well. The
following is applicable for additional funding requests:

= If your company receives additional funding, you are required to pay the applicable 6%
administration fee on this amount.

= Your company’s total allocation (original plus ALL subsequent allocations) may not
exceed $300,000 per program year.

=  WUSATA may or may not have available funding to meet the request.

»

Adding one or more new products must be requested and approved before spending
begins. Complete the Product Addition Form found on WUSATA'’s online system. Product
labels for new items must be sent to WUSATA before new items can be approved.

5. Decreasing total funding allocation for all countries OR...

o

Dropping the entire funding allocation for the 2009 Program Year requires only a
written request and a brief explanation to the Branded Manager.

Program fees (6% Administrative Fees) are non-refundable.

EVALUATION SURVEY

At the end of the program year, participants will be required to complete a program
evaluation survey. WUSATA tracks how the Branded Program has positively affected
companies’ export sales and the economic impact of U.S. exports. This survey is kept
strictly confidential, and used in aggregate form to determine the effectiveness of the
Branded Program in raising the level of U.S. exports.

Reimbursements and future allocations may be held until complete evaluations are
submitted.
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REQUESTING REIMBURSEMENT

When the signed Program Agreement documents are returned and the administrative fee is paid,
companies will be eligible to file requests for reimbursement. Please review the list below to ensure
that your reimbursement requests are complete and will not be unnecessarily delayed or reduced.
Important forms are available at www.wusata.org under the headings of Services/ Branded /
Information & Application / Important Forms.

REQUESTS FOR REIMBURSEMENT MUST INCLUDE THE FOLLOWING:

Form 202 - Claim for Reimbursement. This form must be completed, signed and submitted as a
cover page and summary for all requests for reimbursement. Claims are submitted by country and must
include at least $100 in expenses. Itemize all expenses on the Expense Summary (Page 2 of Form 202)
and calculate the total in U.S. dollars.

» Attach expenses in order as they are listed on the Expense Summary. Each expense
should include the following documentation:

1. Vendor Invoice. Must describe services rendered, translation to English if in another
language, date of activity, and total amount due.

2. Proof of Payment. Copies of one of the following is required as proof of payment(s):
cancelled checks, wire transfer confirmations, copy of front of check with bank statements,
credit card statements, or debit notes. These must be attached to the invoice and include date of
payment, amount, and payment recipient.

3. Proof of Activity. Must include an example of what was created (promotional materials, print
advertisements, radio/TV ads) or photos depicting the event (trade show, demonstration,
seminar, etc.)

» Staple all three pieces together for each expense and identify them with the corresponding
reference number or letter.

Expenses shall be submitted within 90 days of completion of an activity. Late submissions
cause delays in processing that affect all participants and may result in non-payment of the
claim.

Reimbursement Documentation - Please send original invoices or clear photocopies of all
documentation to WUSATA. All documents submitted to WUSATA must either be in English or translated
into English. You are required to maintain copies of your Branded Program files for five years following
the end of the program year. These files are subject to audit by WUSATA, FAS, and possibly other U.S.
government agencies.

Foreign Third Party Agreement — This form must be completed for all reimbursements made to
foreign distributors promoting products on behalf of the U.S. program participant. Companies must
review and send in claims for their foreign distributors — expenses submitted by foreign distributors
directly to WUSATA will not be accepted.

Travel Forms — In order to receive reimbursement for travel to international trade shows, a completed
Travel Notification Form, Travel Expense Summary, and Trip Report with a list of contacts must
be submitted with any travel expenses. The Travel Notification Form must be faxed to the appropriate
overseas agricultural trade office at least 14 business days prior to a trip and kept on file to submit with
your expenses.
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BRANDED ACTIVITY TUTORIALS

Review the Branded Activity Tutorials section of the manual for a detailed description of
eligible costs associated with each type of reimbursable expense. The Tutorials outline the
documentation required, and are available for the following promotional activities:

» International Trade Shows

* Pre-Travel Checklist (for Travel to International Trade Shows)
* Post-Travel Reimbursement Checklist (for Travel to International Trade Shows)
= Approved Domestic Shows

* Freight Charges

» In-Store Demonstrations

= In-Store Displays and Promotional Materials

* Print Advertising

* TV/Radio Advertising

» Direct Mail

* Required Packaging/Label Changes

» International Trade Seminars

These tutorials are also available on WUSATA’s web site at www.wusata.org/tutorials/tutorials.html

Foreign Language Tutorials for Importers and Distributors — Branded Activity Tutorials are
a wonderful tool to give to your foreign distributor promoting your products. Tutorials are available in the
following languages from our web site:

Chinese —Traditional — www.wusata.org/services/branded/pdf/traditional%_20version.pdf

Chinese - Simplified — www.wusata.org/services/branded/pdf/Simplifile%?20Version.pdf
French — www.wusata.org/services/branded/pdf/ALL%20TUTORIALS%?20French.pdf
German — www.wusata.org/services/branded/pdf/ALL%20TUTORIALS%20German.pdf
Italian —

Japanese — www.wusata.org/services/branded/pdf/ALL%20TUTORIALS%20Japanese.pdf
Korean — www.wusata.org/services/branded/pdf/ALL%20TUTORIALS%20Korean.pdf
Portuguese — www.wusata.org/tutorials/tutorialspor4.htm

Spanish — www.wusata.org/services/branded/pdf/ALL%20TUTORIALS%?20Spanish.pdf

Claim Game Exercise — Claim Exercises are available to those unable to attend Branded Program
Seminars and Workshops. This practice exercise reviews the claim process and is beneficial for
participants’ employees responsible for claims submissions. For a copy of the Claim Game, go to
http:/ /www.wusata.org/tutorials/tutorials.html
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COMMON REIMBURSEMENT QUESTIONS

“"Can my foreign representative be reimbursed for expenses?”

Foreign Third Parties (FTP) must complete a Foreign Third Party Agreement prior to submitting
a reimbursement claim. All foreign third party expenses are subject to the same eligibility
requirements as the U.S. company.

"How long does it take to get reimbursed?”

WUSATA receives around a thousand claims per year and requests are processed in the order
received. Generally, if we don't require any additional information or documentation from you,
we may reimburse you in 4-5 weeks. (This takes into account the time it takes WUSATA to
request and receive your company’s funding from FAS.) If additional information is needed to
process your claim, you will receive a fax or e-mail list of pending items. In this instance, the
amount of time it takes WUSATA to reimburse you is solely dependent upon your ability to
provide us with the additional required information/documentation. If additional information is
not received in a timely manner, the claim may be processed at a lesser amount. Your
reimbursement request may be processed more quickly if you:

»= Submit all documents in a complete and orderly package, including proof of activities
(see checklist on page 11).

* Provide English translations for all foreign language documents, and convert all
payments to U.S. dollars if payments were made in another currency.

»  Submit claims within 90 days after the expense is incurred.

* Avoid the end-of-year deadline of February 28, 2010.

"Why didn’t I get paid my full reimbursement?”

Here are the most common reasons:

“Product of the U.S.A.” designation missing for documentation of any activity.
Insufficient or missing documentation.

Expenses were for non-reimbursable activities (see page 7).

Expenses were for non-approved countries, brands, or products.

Transactions were not documented by cancelled check, wire transfer confirmation, bank
statement, or credit card statement.

The activity occurred before your Approval Date or after the program year ended.
e Travel Expenses were calculated incorrectly.

e Claims were not submitted in a timely fashion.
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ELIGIBLE DOMESTIC TRADE SHOWS

The shows below have been deemed MAP-eligible by FAS because of their importance to
the industry they represent, and due to their significant international audience. If you think
a show should be added, submit a written request to WUSATA including the show name,
dates, location and size of local and international audiences. WUSATA will submit the
request to the Foreign Agricultural Service for consideration.

Domestic trade show expenses are eligible for first-time exhibitors. Companies that have previously exhibited
at a domestic trade show while not participating in the Branded Program must take a three-year hiatus from
exhibiting at the show before claiming expenses. Travel and per diem expenditures for domestic shows are

not eligible.

Americas Food & Beverage Show
Miami, Florida
www.americasfoodandbeverage.com

American Feed Industry Association Expo
Atlanta, GA

www.afia.org

American Pet Products Manufacturers Assn
San Diego, CA

WWW.appma.org

All Things Organic Show (OTA)

Chicago, IL

WWW.0organicexpo.com

Duty Free Show of the Americas
Ft. Lauderdale, FL

www.iaadfs.org

Expos Alimentos
San Juan, Puerto Rico

In Flight
San Diego, CA

Institute of Food Technologists (IFT)
Orlando, FL
www.ift.org

International Baking Industry
Orlando, FL

International Boston Seafood Show
Boston, MA
www.bostonseafood.com

International Builders Show
Orlando, FL
www.buildersshow.com

International Dairy-Deli-Bakery Show
Orlando, FL
www.idda.org

International Grocery Show (ECRM)
Chicago, IL

International Home & Housewares Show
Chicago, IL
http://www.housewares.org/ihshow/

International West Coast Seafood Show
Los Angeles, CA
www.westcoastseafood.com

Kosherfest
New York City, NY
www.kosherfest.com
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NASFT/Fancy Food Show-Summer
New York, NY
www.specialtyfood.com

NASFT/Fancy Food Show-Winter
San Diego, CA
www.specialtyfood.com

NCA/AIll Candy Expo
Chicago, IL
www.allcandyexpo.com

National Association of Convenience Stores (NACS)
Las Vegas, NV
http://cstorecentral.com

National Restaurant Association (NRA)

Chicago, IL

www.restaurant.org

* Booths outside the American Food Fair at NRA are not
eligible for MAP reimbursement.

Natural Products Exposition-East
Baltimore, MD
http://www.expoeast.com

Natural Products Exposition-West
Anaheim, CA
www.naturalproductsexpo.com

Nightclub & Bar Beverage & Food Show
Las Vegas, NV
www.nightclub.com

North American Veterinary Conference
Orlando, FL

Pet Food Forum
Chicago, IL
www. petfoodindustry.com

Private Label Manufacturers Assn (PLMA)
Chicago, IL

www.plma.com

Produce Marketing Association (Fresh Summit)
Houston, TX

WWW.pma.com

Snack Food Association (SNAXPO)

Las Vegas, NV

www.sfa.org

Southern Nursery Association

Atlanta, GA

WWw.sna.org

U.S. Food Export Showcase at FMI*
Chicago, IL

www.nasda.org
* Booths outside the U.S. Food Export Showcase at FMI are

not eligible for MAP reimbursement,
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INTERNATIONAL TRADE SHOWS WITH EXTENDED
GRADUATION

Branded Program participants that receive reimbursement for a country for five program
years graduate from that country and can no longer request funding for promotions in that
market. Since some trade shows target buyers from multiple countries, participants that
have graduated from certain countries can apply for promotional funds associated with
exhibiting at the international trade shows listed below. Only expenses associated with
exhibiting at the shows will be eligible for reimbursement. Note: FAS may or may not
approve this list of shows for 2009. Please contact WUSATA before expending funds.

ANUGA
Cologne, Germany

BETA International (Equestrian)
Birmingham, England

BIOFACH

Nuremberg, Germany

European Seafood Exhibition
Brussels, Belgium

Fiera Cavalli
Verona, Italy

FISH International
Bremen, Germany

Food & Hotel Asia
Singapore

Food Ingredients Asia
Bangkok, Thailand

Food Ingredients Europe
London, England

Food Ingredients South America
Sao Paulo, Brazil

FOODEX
Tokyo, Japan

Fruit Logistica
Berlin, Germany

Gulfood
Dubai, U.A.E.
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HOFEX
Hong Kong

IFIA Japan (Food Ingredients)
Tokyo, Japan

Interzoo
Nuremburg, Germany

IPM (European Horticulture Show)
Essen, Germany

ISM
Cologne, Germany

London International Wine & Spirits Fair
London, England

Prowein
Dusseldorf, Germany

SIAL Mercosur

Buenos Aires (site varies)

SIAL-Paris

Paris, France

Vinexpo Asia
Hong Kong

Vinexpo Bordeaux
Bordeaux, France

Vinltaly
Verona, Italy

Zoomark
Bologna, Italy



USDA /FAS Supported TRADE SHOWS (wiTH U.S. PAVILIONS)

Companies must exhibit within the U.S. Pavilion in order to receive reimbursement for trade

shows. This includes your distributor representing your products at shows. Below is a list of
USDA/FAS-supported trade shows taking place in the 2009 program year.
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Biofach

Gulfood Show

Fruit Logistica

Alimentaria Barcelona

ANTAD

Canadian Food & Beverage Show
Foodex Japan

Food & Hotel Asia

Seoul Food & Hotel Korea
European Seafood Exposition (ESE)
SIAL China

IFIA Japan

National Restaurant Assn. (NRA)
U.S. Food Export Showcase (FMI)
Alimentaria Mexico

EXPHOTEL

Casablanca American Cafe

Food Taipei

Asia Food Expo

Fine Food Australia

Food Ingredients Asia (FI)

World Food Moscow

ABASTUR

SIAL Paris

Health Ingredients (Hi) Europe
Food & Hotel China Shanghai

February 2009
February 2009
February 2009
March 2009
March 2009
March 2009
March 2009
April 2009

April 2009

TBA

May 2009

May 2009

May 2009

May 2009

June 2009

June 2009

June 2009

June 2009
September 2009
September 2009
September 2009
September 2009
October 2009
October 2009
November 2009
November 2009

Nuremberg, Germany
Dubai, United Arab Emirates
Berlin, Germany
Barcelona, Spain
Guadalajara, Mexico
Toronto, Canada
Tokyo, Japan
Singapore

Seoul, Korea
Brussels, Belgium
Shanghai, China
Tokyo, Japan
Chicago, IL, USA
Chicago, IL, USA
Mexico City, Mexico
Cancun, Mexico
Casablanca, Morocco
Taipei, Taiwan
Manila, Philippines
Melbourne, Australia
Bangkok, Thailand
Moscow, Russia
Mexico City, Mexico
Paris, France

Paris, France
Shanghai, China

Note: To verify whether a U.S. Pavilion exists for these or any other shows, please contact the
show organizers. If no U.S. Pavilion exists at a trade show, companies may exhibit anywhere at
the show and claim reimbursement.

Interested in saving more money through WUSATA?
denotes that WUSATA'’s Generic Program will be sponsoring this show.

Please see the WUSATA Events Calendar for additional information at

http:/ /www.wusata.or
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STATE MARKETING OFFICIALS

ALASKA

Doug Warner, Development Spec.
Alaska Dept of Natural Resources
1800 Glen Highway, Suite 12
Palmer, AK 99645-0949

Tel: 907-745-7200

Fax: 907-745-7112
Douglas.warner@alaska.gov

COLORADO

Tom Lipetzky, Program Admin.
Colorado Dept of Agriculture
700 Kipling Street, Suite 4000
Lakewood, CO 80215-5894
Tel: 303-239-4114

Fax: 303-239-4125
jim.rubingh@ag.state.co.us

MONTANA

Cassie Egbert

Montana Dept of Agriculture
PO Box 200201

303 N Roberts

Helena, MT 59620-0201
Tel: 406-444-2402

Fax: 406-444-9442
cegbert@mt.gov

OREGON

Gary Roth

Oregon Dept of Agriculture

1207 NW Naito Parkway, Suite 104
Portland, OR 97200-2832

Tel: 503-872-6600

Fax: 503-872-6601
groth@oda.state.or.us

WYOMING

Cindy Garretson-Weibel
Wyoming Dept of Agriculture
214 E 15" Street

Cheyenne, WY 82002

Tel: 307-777-6589

Fax: 307-777-2858
Info@Wyomingbusiness.org
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ARIZONA

Rebecca Nichols

Arizona Dept of Agriculture
1688 W Adams Street
Phoenix, AZ 85007

Tel: 602-542-0962

Fax: 602-542-0969
rnichols@azda.gov

HAWAII

Matthew Loke

Hawaii Dept of Agriculture
1428 S King Street
Honolulu, HI 96814

Tel: 808-973-9592

Fax: 808-973-9590
matthew.k.loke@hawaii.gov

NEVADA

Alan Di Stefano,

Nevada Comm. On Econ. Dev.
108 E Proctor Street

Carson City, NV 89701

Tel: 775-687-4325 x227

Fax: 775-687-4450
ccintl@bizopp.state.nv.us

UTAH

Jed Christenson

Utah Dept of Ag and Food

PO Box 146500

(350 N Redwood Road)

Salt Lake City, UT 84114-6500
Tel: 801-538-7108

Fax: 801-538-9436
jedchristenson@utah.gov

CALIFORNIA

Josh Eddy

California Dept of Food and Ag
1220 “N” Street, Suite A280
Sacramento, CA 95814

Tel: 916-651-8423

Fax: 916-653-2604
jeddy@cdfa.ca.gov

IDAHO

Laura Johnson, Marketing Manager
Idaho Dept of Agriculture

2270 Penitentiary Road

Boise, ID 83712

Tel: 208-332-8533

Fax: 208-334-2879
ljohnson@agri.idaho.gov

NEW MEXICO

James Ditmore

New Mexico Dept of Agriculture
PO Box 30005, MSC 5600
(3190 S Espina)

Las Cruces, NM 88003-0005
Tel: 505-646-4929

Fax: 505-646-3303
jditmore@nmda.nmsu.edu

WASHINGTON

Janet Leister

Washington Dept of Agriculture
PO Box 42560

1111 Washington Street SE
Olympia, WA 98504-2560

Tel: 360-902-1801

Fax: 360-902-2089
jleister@agr.wa.gov

WUSATA Office:
4601 NE 77" Avenue, Suite 120
Vancouver, WA 98662

Tel: 360-693-3373
Fax: 360-693-3464

www.wusata.org

E-mail
Andy Anderson andy@wusata.org
Ann Buczkowski ann@wusata.org
Becky Rein becky@wusata.org
Bob Gerber bob@wusata.org

Brendia Baxter
Deanna Kosikowski
Janet Aschoff
Janet Kenefsky
Renee Rolstad
Robin Koss

Scotty Frederick
Shelley Caldwell

brendia@wusat.org
deanna@wusata.org
janeta@wusata.org
janet@wusata.org
renee@wusata.org
robin@wusata.org
scotty@wusata.org
shelley@wusata.org




GLOSSARY OF TERMS

Agricultural Commodity: An agricultural commodity food, feed, fiber, wood, livestock or insect,
and any product thereof; and fish harvested from a U.S. aquaculture farm, or harvested by a vessel
as defined in title 46, United States Code, in waters that are not water (including the territorial sea)
of a foreign country. In some cases, skincare products and other non-food agricultural products may
qualify.

Agricultural Cooperative: A society or union of persons for the production and/or distribution of
agricultural goods, in which the profits are shared by all the contributing members. (To verify that
your organization qualifies, please call WUSATA.)

Approval Date(s): The date the application and/or change request is approved, as stated in your
approval letter(s), Program Agreement and Amendment documents. Expenses incurred before the
associated approval date will NOT be reimbursed.

Attaché/Counselor: The FAS employee representing USDA interests in a foreign country in which
promotional activities are conducted.

Brand Promotion: An activity that involves the exclusive or predominant use of a single company
name or logo(s) or brand name(s) of a single company.

Certificate of Exclusivity: Participant must either own the brand name of the products to be
promoted or have the brand owner sign a Certificate of Exclusivity Form. This signature certifies that
the brand owner gives the applicant the exclusive right to seek Branded Program funds to promote
the specified product(s) in the specified market(s). This must be done for all products where the
applicant does not own the brand name.

Foreign Agricultural Service (FAS): Foreign Agricultural Service of the United States Department
of Agriculture (USDA). U.S. government agency that provides Market Access Program (MAP) funding
to WUSATA for its Branded Program.

Foreign Third Party (FTP): Distributors, agents, brokers, and representatives in foreign markets
where Branded Program funds are being used. Typically, the FTPs are conducting Branded Program
activities on behalf of the U.S. applicant.

Good Standing: To be in good standing a company must timely and completely comply with the
terms of all rules, regulations, policies and agreements of the Market Access Program (MAP).

Market Access Program (MAP): The federally funded program that provides financial assistance
to U.S. exporters for the promotion of U.S. agricultural products in foreign markets.

Private Label Agreement: An applicant packing or manufacturing for a private label must have the
retailer/owner of the label certify that the applicant is the exclusive supplier of that product in that
country market for the duration of the program year. This form must be returned as part of the
Program Application.

Small Company: Any company that meets the Small Business Administration (SBA) requirements of
a small company according to their North American Industry Classification System (NAICS) codes as
published at 13CFR part 121 (based on number of employees or annual sales, depending on the
NAICS industry category).

Statement Required by FAS:
= Any branded funding received will supplement, but not supplant, any applicant or Foreign Third Party funds
or any other contributions that would be used for company marketing and promotional activities.
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